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1"SUCCESS STORY 
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!

OVERVIEW"

•  In"Clear"Channel’s"con0nued"efforts"to"break"new"ar0sts,"one"ar0st"in"each"format"is"selected"every"
few"months"to"be"an"On"The"Verge"Ar0st"

•  The"“Clear"Channel"Music"Mee0ng”"weekly"survey"helps"measure"early"passion"of"four"to"six"tracks"
so"we"can"iden0fy"songs"and"ar0sts"that"our"programmers"are"collec0vely"excited"about"

•  Once"programmers"agree"on"a"song,"each"sta0on"in"the"format"commits"to"playing"it"150"0mes"
•  Significant"digital"and"social"support"is"provided"across"iHeartRadio"and"format"websites""
•  Song"is"iden0fied"as"the"“On"The"Verge”"ar0st"at"the"beginning"and"end"of"each"play"to"help"put"a"

face"to"the"music,"and"a"reminder"to"“buy"now”!!

!

"
"
"

"



SUCCESS!AT!A!GLANCE!

"
•  Peaked"at"#8!on!the!MediaBase!Top!40!radio!chart!

•  Total"audience"increased!141%,"going"from"17.2MM"listeners"to"42MM"listeners!
•  Rose"above"Avicii’s"single"“Hey"Brother”"on"the"MediaBase"Top"40"radio"chart"despite"hiTng"the"

chart"one"month"later"
•  Jumped"26!spots"on"the"MediaBase"Top"40"Radio"Chart"
•  Sold"over!1MM!units!throughout"the"program"
•  Social"media"fans"per"week"increased!140%,"gaining"160,000!new!fans"throughout"the"program"
•  Total"spins"increased!201%,"going"from"1,000"per"week"to"8,500!per"week"
•  Featured"performer"at"the"iHeartRadio"On"The"Verge"Showcase"at"4A’s"
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All!101!StaMons!in!CCM+E’s!Top!40!Network!ParMcipated!

WHTZZFM" New"York" WRVWZFM" Nashville" WJJXZFM" RoanokeZLynchburg"

KIISZFM" Los"Angeles" WMKSZFM" GreensboroZWinstonZSalemZHigh"Point" KSMEZFM" Ft."CollinsZGreeley,"CO"

KVVSZFM" Los"Angeles" WLDIZFM" West"Palm"BeachZBoca"Raton" WERZZFM" PortsmouthZDoverZRochester"
WKSCZFM" Chicago" KJYOZFM" Oklahoma"City" WRGVZFM" Pensacola"

KHKSZFM" DallasZFt."Worth" WNWWZFM" Jacksonville" KMXFZFM" Fayeceville"(North"West"Arkansas)"

WIHTZFM" Washington,"DC" KWNWZFM" Memphis" WAKZZFM" YoungstownZWarren"
WIOQZFM" Philadelphia" WKSSZFM" HargordZNew"BritainZMiddletown" WKZPZFM" SalisburyZOcean"City"
WWPWZFM" Atlanta" WNRWZFM" Louisville" KKMYZFM" BeaumontZPort"Arthur,"TX"
WXKSZFM" Boston" WRVQZFM" Richmond" KUULZFM" Davenport,"IA"
WHYIZFM" MiamiZFt."LauderdaleZHollywood" WKGSZFM" Rochester,"NY" WAEVZFM" Savannah"
WKQIZFM" Detroit" WQENZFM" Birmingham" WQNQZFM" Asheville"
KBKSZFM" SeacleZTacoma" WZJZZFM" Ft."MyersZNaplesZMarco"Island" WGMYZFM" Tallahassee"
KZZPZFM" Phoenix" KRQQZFM" Tucson" WKEEZFM" Hun0ngtonZAshland"
KDWBZFM" MinneapolisZSt."Paul" WCHDZFM" Dayton" WPKFZFM" Poughkeepsie,"NY"
KHTSZFM" San"Diego" WKKFZFM" AlbanyZSchenectadyZTroy" KGOTZFM" Anchorage"
WFLZZFM" TampaZSt."PetersburgZClearwater" KTBTZFM" Tulsa" WBNWZFM" Binghamton"
WZFTZFM" Bal0more" KLQTZFM" Albuquerque" KVJMZFM" BryanZCollege"Sta0on,"TX"
KSLZZFM" St."Louis" WAEBZFM" AllentownZBethlehem" KWTXZFM" Waco,"TX"
KKRZZFM" Portland,"OR" KKDMZFM" Des"Moines" WKSIZFM" Winchester,"VA"
WHQCZFM" CharloceZGastoniaZRock"Hill" KISOZFM" OmahaZCouncil"Bluffs" WZBQZFM" Tuscaloosa,"AL"
WKSTZFM" Picsburgh,"PA" WKDDZFM" Akron" WNSLZFM" LaurelZHaTesburg,"MS"
KXXMZFM" San"Antonio" WFMFZFM" Baton"Rouge" WBKSZFM" Lima,"OH"
KZHTZFM" Salt"Lake"CityZOgdenZProvo" WHKFZFM" HarrisburgZLebanonZCarlisle" WBIZZFM" Eau"Claire,"WI"
WKFSZFM" Cincinna0" WNOKZFM" Columbia,"SC" WGEXZFM" Albany,"GA"
WAKSZFM" Cleveland" WWHTZFM" Syracuse" WRVBZFM" ParkersburgZMarieca,"WVZOH"
KPLVZFM" Las"Vegas" WVKSZFM" Toledo" WVKFZFM" Wheeling"
WXXLZFM" Orlando" WZEEZFM" Madison" WAZRZFM" Harrisonburg,"VA"
KHFIZFM" Aus0n" KZCHZFM" Wichita" WVRTZFM" Williamsport,"PA"
WNCIZFM" Columbus,"OH" WLKTZFM" LexingtonZFayece" WVRZZFM" Williamsport,"PA"
WRNWZFM" MilwaukeeZRacine" WFKSZFM" MelbourneZTitusvilleZCocoa" KSFTZFM" Sioux"City,"IA"
WDCGZFM" RaleighZDurham" W293AH" Huntsville" KYYYZFM" Bismarck,"ND"
WNOHZFM" NorfolkZVirginia"BeachZNewport"News" WKXJZFM" Chacanooga" KKXLZFM" Grand"Forks,"NDZMN"

WLANZFM" Lancaster" KAZXZFM" Farmington,"NM"
WJJSZFM" RoanokeZLynchburg" KIZZZFM" Minot,"ND"
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DIGITAL!–!“ON!THE!VERGE”!PROMOTION!

•  Prominently"featured"across"all"Top"40"sta0on"sites"for"dura0on"of"program"
•  Social"push"to"all"par0cipa0on"sta0on"Facebook"pages"



Clear!Channel!Leading!the!Charge!in!Airplay!
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Clear!Channel!Leading!the!Charge!in!Airplay!

•  Total"Clear"Channel"Spins:"27,350!!
•  Average"Spin"Growth"Per"Week:"784!plays!
•  Average"Audience"Growth"Per"Week:!2.88!million!

Clear Channel Top 40 Radio Audience 



•  Single"sales"in"the"first"two"weeks"of"the"program"increased"6%!(from"125,410"units"to"
132,856"units)"

•  In"the"last"two"weeks"of"the"program,"single"sales"increased"28%!(up"18,000"units)!!

8"

CCM+E!Driving!Sales!in!Key!Markets!

TOP!10!CLEAR!CHANNEL!SALES!MARKETS!

!

DMA! Total!Units!Sold!

New"York,"NY" 83,956"

Boston,"MA" 46,909"

Philadelphia,"PA" 39,543"

Los"Angeles,"CA" 38,609"

Chicago,"IL" 32,819"

Washington,"DC" 32,760"

DallasZFt."Worth,"TX" 28,315"

Atlanta,"GA" 25,755"

MinneapolisZSt."Paul,"MN" 24,767"

Houston,"TX" 23,871"



On!The!Verge!Drives!Social!Media!Growth!

• New"Social"Media"fans"per"week"increased"151%"
• Gained"on"average"2,283!new!fans!per!week"throughout"the"
program"

• Top!Clear!Channel!Social!Markets:!

•  Seacle,"WA"
•  Los"Angeles,"CA"
•  Boston,"MA"
•  Aus0n,"TX"
"
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On!The!Verge!Drives!Social!Media!Growth!
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On!The!Verge!Drives!Shazam!Rankings!

•  Shazam"ranking"increased"42%!in"the"first"two"weeks"of"the"
program!

"

11"

Date! Shazam!Ranking!

9ZFeb" 12"
17ZFeb" 9"
24ZFeb" 7"
3ZMar" 7"
10ZMar" 9"
17ZMar" 10"
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SUCCESS%STORY%
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%

OVERVIEW"

•  In"Clear"Channel’s"con/nued"efforts"to"break"new"ar/sts,"one"ar/st"in"each"format"is"selected"every"
few"months"to"be"an"On"The"Verge"Ar/st"

•  The"“Clear"Channel"Music"Mee/ng”"weekly"survey"helps"measure"early"passion"of"four"to"six"tracks"
so"we"can"iden/fy"songs"and"ar/sts"that"our"programmers"are"collec/vely"excited"about"

•  Once"programmers"agree"on"a"song,"each"sta/on"in"the"format"commits"to"playing"it"150"/mes"
•  Significant"digital"and"social"support"is"provided"across"iHeartRadio"and"format"websites""
•  Song"is"iden/fied"as"the"“On"The"Verge”"ar/st"at"the"beginning"and"end"of"each"play"to"help"put"a"

face"to"the"music,"and"a"reminder"to"“buy"now”!%
%
"
"
"

"



SUCCESS%AT%A%GLANCE%
"
•  Total"audience"increased%96%,"going"from"4.1MM"listeners"to"8MM"listeners"
•  Jumped"13%spots"on"the"MediaBase"Alterna/ve"Radio"Chart,"going"from"#17"right"before"the"

program"to%#4"
•  Sold"over%88K%units%throughout"the"program"
•  Social"media"fans"per"week"increased%2,243%,"gaining"over%28,000%new%fans"throughout"

the"program"
•  Total"spins"increased%135%,"going"from"951"per"week"to"2,237"per"week"
•  Shazam"ranking"increased%46%%going"from"#210"to"#114"
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All%29%StaPons%in%CCM+E’s%AlternaPve%Network%ParPcipated%

KSRYUFM% Los"Angeles" WENDUFM% CharloYeZGastoniaZRock"Hill" WRXLUFM% Richmond"

KYSRUFM% Los"Angeles" WXDXUFM% PiYsburgh,"PA" KUCDUFM% Honolulu"

KDGEUFM% DallasZFt."Worth" K256AE% Salt"Lake"CityZOgdenZProvo" WXEGUFM% Dayton"

KTBZUFM% HoustonZ
Galveston"

W264BW%/%
W292CO% Cincinna/" KTEGUFM% Albuquerque"

WWDCUFM% Washington,"DC" W256BT%% Cleveland" KDXAUFM% Des"Moines"

WRFFUFM% Philadelphia" K276EL% Aus/n" KRABUFM% Bakersfield"

WRDAUFM% Atlanta" WCGXUFM% Columbus,"OH" W244AV%/%
W245BG% RoanokeZLynchburg"

WRDGUFM% Atlanta" WRZXUFM% Indianapolis" K235BT% Ft."CollinsZGreeley,"CO"

KTCLUFM% DenverZBoulder" W237BA%/%
W237BZ% RaleighZDurham" KKEDUFM% Fairbanks,"AK"

K272EL%% Portland,"OR" WVBZUFM% GreensboroZWinstonZSalemZ
High"Point"
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DIGITAL%–%“ON%THE%VERGE”%PROMOTION%
•  Prominently"featured"in"DL"spots"across"all"Alterna/ve"Rock"sta/on"sites"for"
dura/on"of"program"

•  Social"push"to"all"par/cipa/on"sta/on"Facebook"pages"
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Clear%Channel%Leading%the%Charge%in%Airplay%
•  Total"Clear"Channel"Audience:"37,710,000%
•  Average"Spin"Growth"Per"Week:"126%plays%
•  CCM&E’s"Airplay"During"OTV"Time"Period:%23%%

MediaBase%AlternaPve%Audience%Growth%Comparison%



Clear%Channel%Leading%the%Charge%in%Airplay%
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•  Single"sales"increased"184%%(from"3,686"units"to"20,460"units)"
•  Average"sales"growth"per"week:"11%%(average"growth"of"616%units%per"week)"

8"

CCM+E%Driving%Sales%in%Key%Markets%

TOP%10%CLEAR%CHANNEL%SALES%MARKETS%
%

DMA% %%Increase%

Chicago,"IL" 125%"

Philadelphia,"PA" 65%"

Denver,"CO" 328%"

Washington,"DC" 251%"

Boston,"MA" 389%"

SeaYleZTacoma,"WA" 92%"

SFZOaklandZSan"Jose" 129%"

Houston,"TX" 930%"

Detroit,"MI" 533%"
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CCM+E%Driving%Sales%
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On%The%Verge%Drives%Social%Media%Growth%

• New"Social"Media"fans"per"week"increased"2,243%%(from"219"the"
first"week,"to"5,132"new"fans)"
• Gained"on"average"819%new%fans%per%week"throughout"the"program"
• Gained"over%28,000%new%fans%throughout"the"program"

• Top%Clear%Channel%Social%Markets:%
•  Boston,"MA"
"

10"
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On%The%Verge%Drives%Social%Media%Growth%
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On%The%Verge%Drives%Shazam%Rankings%
•  Shazam"ranking"increased"46%%
•  Jumped"96"spots!"

12"

Date%
Shazam%
Ranking%

March"23" 210"
March"30" 169"
April"6" 154"
April"13" 139"
April"20" 134"
April"27" 123"
May"4" 124"
May"11" 129"
May"18" 122"
May"25" 119"
June"1" 114"
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SUCCESS	
  STORY:	
  Clean	
  Bandit	
  “Rather	
  Be”	
  



2	
  

	
  

OVERVIEW	
  

•  In	
  Clear	
  Channel’s	
  con/nued	
  efforts	
  to	
  break	
  new	
  ar/sts,	
  one	
  ar/st	
  in	
  each	
  format	
  is	
  selected	
  every	
  
few	
  months	
  to	
  be	
  an	
  On	
  The	
  Verge	
  Ar/st	
  

•  The	
  “Clear	
  Channel	
  Music	
  Mee/ng”	
  weekly	
  survey	
  helps	
  measure	
  early	
  passion	
  of	
  four	
  to	
  six	
  tracks	
  
so	
  we	
  can	
  iden/fy	
  songs	
  and	
  ar/sts	
  that	
  our	
  programmers	
  are	
  collec/vely	
  excited	
  about	
  

•  Once	
  programmers	
  agree	
  on	
  a	
  song,	
  each	
  sta/on	
  in	
  the	
  format	
  commits	
  to	
  playing	
  it	
  150	
  /mes	
  
•  Significant	
  digital	
  and	
  social	
  support	
  is	
  provided	
  across	
  iHeartRadio	
  and	
  format	
  websites	
  	
  
•  Song	
  is	
  iden/fied	
  as	
  the	
  “On	
  The	
  Verge”	
  ar/st	
  at	
  the	
  beginning	
  and	
  end	
  of	
  each	
  play	
  to	
  help	
  put	
  a	
  

face	
  to	
  the	
  music,	
  and	
  a	
  reminder	
  to	
  “buy	
  now”!	
  
	
  
	
  
	
  
	
  

	
  



SUCCESS	
  AT	
  A	
  GLANCE	
  
	
  
•  Total	
  CCM&E	
  audience	
  increased	
  1,561%,	
  going	
  from	
  1.7MM	
  listeners	
  to	
  over	
  28MM	
  listeners	
  
•  Jumped	
  31	
  spots	
  on	
  the	
  MediaBase	
  Top	
  40	
  Radio	
  Chart,	
  going	
  from	
  #41	
  right	
  before	
  the	
  program	
  

to	
  #10	
  
•  Sold	
  over	
  526,000	
  units	
  throughout	
  the	
  program	
  
•  Gained	
  over	
  247,000	
  new	
  social	
  media	
  fans	
  throughout	
  the	
  program	
  
•  Total	
  CCM&E	
  spins	
  increased	
  1,811%,	
  going	
  from	
  170	
  spins	
  per	
  week	
  to	
  over	
  3,200	
  per	
  week	
  
•  Reached	
  #1	
  on	
  the	
  US	
  Shazam	
  chart	
  in	
  just	
  FIVE	
  weeks,	
  jumping	
  24	
  spots	
  from	
  #25	
  to	
  #1	
  

3	
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DIGITAL	
  –	
  “ON	
  THE	
  VERGE”	
  PROMOTION	
  
•  Prominently	
  featured	
  in	
  DL	
  spots	
  across	
  all	
  CHR	
  sta/on	
  sites	
  for	
  dura/on	
  of	
  program	
  
•  Social	
  push	
  to	
  all	
  par/cipa/on	
  sta/on	
  Facebook	
  pages	
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All	
  101	
  StaZons	
  in	
  CCM+E’s	
  Top	
  40	
  Network	
  ParZcipated	
  
WHTZ-­‐FM	
   New	
  York	
   WRVW-­‐FM	
   Nashville	
   WJJX-­‐FM	
   Roanoke-­‐Lynchburg	
  
KIIS-­‐FM	
   Los	
  Angeles	
   WMKS-­‐FM	
   Greensboro-­‐Winston-­‐Salem-­‐High	
  Point	
   KSME-­‐FM	
   Ft.	
  Collins-­‐Greeley,	
  CO	
  
KVVS-­‐FM	
   Los	
  Angeles	
   WLDI-­‐FM	
   West	
  Palm	
  Beach-­‐Boca	
  Raton	
   WERZ-­‐FM	
   Portsmouth-­‐Dover-­‐Rochester	
  
WKSC-­‐FM	
   Chicago	
   KJYO-­‐FM	
   Oklahoma	
  City	
   WRGV-­‐FM	
   Pensacola	
  
KHKS-­‐FM	
   Dallas-­‐Ft.	
  Worth	
   WNWW-­‐FM	
   Jacksonville	
   KMXF-­‐FM	
   Fayegeville	
  (North	
  West	
  Arkansas)	
  
WIHT-­‐FM	
   Washington,	
  DC	
   KWNW-­‐FM	
   Memphis	
   WAKZ-­‐FM	
   Youngstown-­‐Warren	
  
WIOQ-­‐FM	
   Philadelphia	
   WKSS-­‐FM	
   Harkord-­‐New	
  Britain-­‐Middletown	
   WKZP-­‐FM	
   Salisbury-­‐Ocean	
  City	
  
WWPW-­‐FM	
   Atlanta	
   WNRW-­‐FM	
   Louisville	
   KKMY-­‐FM	
   Beaumont-­‐Port	
  Arthur,	
  TX	
  
WXKS-­‐FM	
   Boston	
   WRVQ-­‐FM	
   Richmond	
   KUUL-­‐FM	
   Davenport,	
  IA	
  
WHYI-­‐FM	
   Miami-­‐Ft.	
  Lauderdale-­‐Hollywood	
   WKGS-­‐FM	
   Rochester,	
  NY	
   WAEV-­‐FM	
   Savannah	
  
WKQI-­‐FM	
   Detroit	
   WQEN-­‐FM	
   Birmingham	
   WQNQ-­‐FM	
   Asheville	
  
KBKS-­‐FM	
   Seagle-­‐Tacoma	
   WZJZ-­‐FM	
   Ft.	
  Myers-­‐Naples-­‐Marco	
  Island	
   WGMY-­‐FM	
   Tallahassee	
  
KZZP-­‐FM	
   Phoenix	
   KRQQ-­‐FM	
   Tucson	
   WKEE-­‐FM	
   Hun/ngton-­‐Ashland	
  
KDWB-­‐FM	
   Minneapolis-­‐St.	
  Paul	
   WCHD-­‐FM	
   Dayton	
   WPKF-­‐FM	
   Poughkeepsie,	
  NY	
  
KHTS-­‐FM	
   San	
  Diego	
   WKKF-­‐FM	
   Albany-­‐Schenectady-­‐Troy	
   KGOT-­‐FM	
   Anchorage	
  
WFLZ-­‐FM	
   Tampa-­‐St.	
  Petersburg-­‐Clearwater	
   KTBT-­‐FM	
   Tulsa	
   WBNW-­‐FM	
   Binghamton	
  
WZFT-­‐FM	
   Bal/more	
   KLQT-­‐FM	
   Albuquerque	
   KVJM-­‐FM	
   Bryan-­‐College	
  Sta/on,	
  TX	
  
KSLZ-­‐FM	
   St.	
  Louis	
   WAEB-­‐FM	
   Allentown-­‐Bethlehem	
   KWTX-­‐FM	
   Waco,	
  TX	
  
KKRZ-­‐FM	
   Portland,	
  OR	
   KKDM-­‐FM	
   Des	
  Moines	
   WKSI-­‐FM	
   Winchester,	
  VA	
  
WHQC-­‐FM	
   Charloge-­‐Gastonia-­‐Rock	
  Hill	
   KISO-­‐FM	
   Omaha-­‐Council	
  Bluffs	
   WZBQ-­‐FM	
   Tuscaloosa,	
  AL	
  
WKST-­‐FM	
   Pigsburgh,	
  PA	
   WKDD-­‐FM	
   Akron	
   WNSL-­‐FM	
   Laurel-­‐Hamesburg,	
  MS	
  
KXXM-­‐FM	
   San	
  Antonio	
   WFMF-­‐FM	
   Baton	
  Rouge	
   WBKS-­‐FM	
   Lima,	
  OH	
  
KZHT-­‐FM	
   Salt	
  Lake	
  City-­‐Ogden-­‐Provo	
   WHKF-­‐FM	
   Harrisburg-­‐Lebanon-­‐Carlisle	
   WBIZ-­‐FM	
   Eau	
  Claire,	
  WI	
  
WKFS-­‐FM	
   Cincinna/	
   WNOK-­‐FM	
   Columbia,	
  SC	
   WGEX-­‐FM	
   Albany,	
  GA	
  
WAKS-­‐FM	
   Cleveland	
   WWHT-­‐FM	
   Syracuse	
   WRVB-­‐FM	
   Parkersburg-­‐Mariega,	
  WV-­‐OH	
  
KPLV-­‐FM	
   Las	
  Vegas	
   WVKS-­‐FM	
   Toledo	
   WVKF-­‐FM	
   Wheeling	
  
WXXL-­‐FM	
   Orlando	
   WZEE-­‐FM	
   Madison	
   WAZR-­‐FM	
   Harrisonburg,	
  VA	
  
KHFI-­‐FM	
   Aus/n	
   KZCH-­‐FM	
   Wichita	
   WVRT-­‐FM	
   Williamsport,	
  PA	
  
WNCI-­‐FM	
   Columbus,	
  OH	
   WLKT-­‐FM	
   Lexington-­‐Fayege	
   WVRZ-­‐FM	
   Williamsport,	
  PA	
  
WRNW-­‐FM	
   Milwaukee-­‐Racine	
   WFKS-­‐FM	
   Melbourne-­‐Titusville-­‐Cocoa	
   KSFT-­‐FM	
   Sioux	
  City,	
  IA	
  
WDCG-­‐FM	
   Raleigh-­‐Durham	
   W293AH	
   Huntsville	
   KYYY-­‐FM	
   Bismarck,	
  ND	
  
WNOH-­‐FM	
   Norfolk-­‐Virginia	
  Beach-­‐Newport	
  News	
   WKXJ-­‐FM	
   Chaganooga	
   KKXL-­‐FM	
   Grand	
  Forks,	
  ND-­‐MN	
  

WLAN-­‐FM	
   Lancaster	
   KAZX-­‐FM	
   Farmington,	
  NM	
  
WJJS-­‐FM	
   Roanoke-­‐Lynchburg	
   KIZZ-­‐FM	
   Minot,	
  ND	
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Clear	
  Channel	
  
CBS	
  	
  
Cumulus	
  

“On	
  The	
  Verge”	
  Begins	
  

Clear	
  Channel	
  Leading	
  the	
  Charge	
  in	
  Airplay	
  
•  Total	
  CCM&E	
  Audience:	
  164,330,000	
  
•  Average	
  CCM&E	
  Spin	
  Growth	
  Per	
  Week:	
  385	
  plays	
  
•  CCM&E’s	
  Airplay	
  During	
  OTV	
  Time	
  Period:	
  40%	
  

MediaBase	
  Top	
  40	
  Audience	
  Growth	
  Comparison	
  



Clear	
  Channel	
  Leading	
  the	
  Charge	
  in	
  Airplay	
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CBS	
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Cumulus	
  

MEDIABASE	
  SPINS	
  GROWTH	
  COMPARISON	
  

“On	
  The	
  Verge”	
  Begins	
  



•  Single	
  sales	
  increased	
  430%	
  (from	
  17,877	
  units	
  to	
  94,721	
  units)	
  
•  Average	
  sales	
  growth	
  per	
  week:	
  24%	
  (average	
  growth	
  of	
  9,606	
  units	
  per	
  week)	
  

8	
  

CCM+E	
  Driving	
  Sales	
  in	
  Key	
  Markets	
  

TOP	
  10	
  CLEAR	
  CHANNEL	
  SALES	
  MARKETS	
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CCM+E	
  Driving	
  Sales	
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On	
  The	
  Verge	
  Drives	
  Social	
  Media	
  Growth	
  

• Gained	
  over	
  247,078	
  new	
  social	
  media	
  fans	
  
• Gained	
  on	
  average	
  28,177	
  new	
  fans	
  per	
  week	
  throughout	
  the	
  
program	
  

• Top	
  Clear	
  Channel	
  Social	
  Markets:	
  
•  New	
  York,	
  NY	
  
•  Los	
  Angeles,	
  CA	
  
•  Miami,	
  FL	
  
•  Milwaukee,	
  WI	
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On	
  The	
  Verge	
  Drives	
  Shazam	
  Rankings	
  
•  Shazam	
  ranking	
  increased	
  96%	
  
•  Jumped	
  24	
  spots!	
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Date	
   Shazam	
  Ranking	
  
June	
  22	
   25	
  
June	
  29	
   11	
  
July	
  6	
   5	
  
July	
  13	
   14	
  
July	
  20	
   18	
  
July	
  27	
   1	
  
August	
  3	
   1	
  
August	
  10	
   1	
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SUCCESS%STORY%



2"

%

OVERVIEW"

•  In"Clear"Channel’s"con/nued"efforts"to"break"new"ar/sts,"one"ar/st"in"each"format"is"selected"every"

few"months"to"be"an"On"The"Verge"Ar/st"

•  The"“Clear"Channel"Music"Mee/ng”"weekly"survey"helps"measure"early"passion"of"four"to"six"tracks"

so"we"can"iden/fy"songs"and"ar/sts"that"our"programmers"are"collec/vely"excited"about"

•  Once"programmers"agree"on"a"song,"each"sta/on"in"the"format"commits"to"playing"it"150"/mes"

•  Significant"digital"and"social"support"is"provided"across"iHeartRadio"and"format"websites""

•  Song"is"iden/fied"as"the"“On"The"Verge”"ar/st"at"the"beginning"and"end"of"each"play"to"help"put"a"

face"to"the"music,"and"a"reminder"to"“buy"now”!%
%
"

"

"

"



SUCCESS%AT%A%GLANCE%
"

•  Total"audience"increased%347%,"going"from"5.5MM"listeners"to"24.5MM"listeners"

•  Jumped"31%spots"on"the"MediaBase"Country"Radio"Chart,"going"from"#48"right"before"the"program"

to%#17"
•  Sold"over%190K%units%throughout"the"program"

•  Social"media"fans"per"week"increased%66%,"gaining"over%90,000%new%fans"throughout"the"program"

•  Total"spins"increased%306%,"going"from"844"per"week"to"3,500"per"week"
•  Shazam"ranking"increased%72%%going"from"#227"to"#63"

3"



4"

All%131%StaPons%in%CCM+E’s%Country%Network%ParPcipated%
WMZQ\FM" Washington,"DC" WSSL\FM" Greenville\Spartanburg" WKSJ\FM" Mobile" WBBI\FM" Binghamton" WZOM\FM" Defiance,"OH"

WUBL\FM" Atlanta" WDXB\FM" Birmingham" WAVW\FM" Ft."Pierce\Stuart\Vero"Beach" WFRE\FM" Frederick,"MD" KCAD\FM" Dickinson,"ND"

KNIX\FM" Phoenix" WCKT\FM" Ft."Myers\Naples\Marco"Island" WMAD\FM" Madison" KAGG\FM" Bryan\College"Sta/on,"TX" KLTC\AM" Dickinson,"ND"

KEEY\FM" Minneapolis\St."Paul" WIKX\FM" Ft."Myers\Naples\Marco"Island" KZSN\FM" Wichita" WACO\FM" Waco,"TX" KIAK\FM" Fairbanks,"AK"

WFUS\FM" Tampa\St."Petersburg\Clearwater" WKII\AM" Ft."Myers\Naples\Marco"Island" WBUL\FM" Lexington\Fayehe" KKSY\FM" Cedar"Rapids" KTRA\FM" Farmington,"NM"

WPOC\FM" Bal/more" KYWD\FM" Tucson" WDRM\FM" Huntsville" KMJM\AM" Cedar"Rapids" KFXR\FM" Gallup,"NM"

KSD\FM" St."Louis" WIZE\AM" Dayton" WUSY\FM" Chahanooga" WUSQ\FM" Winchester,"VA" KGLX\FM" Gallup,"NM"

WKKT\FM" Charlohe\Gastonia\Rock"Hill" WYDB\FM" Dayton" WSCG\FM" Augusta,"GA" WTXT\FM" Tuscaloosa,"AL" WMRN\FM" Marion,"OH"

KBEB\FM" Sacramento" KTGX\FM" Tulsa" KRYS\FM" Corpus"Chris/" KMFX\FM" Rochester,"MN" KYYX\FM" Minot,"ND"

KAJA\FM" San"Antonio" KHGE\FM" Fresno" WYYD\FM" Roanoke\Lynchburg" WIMT\FM" Lima,"OH" KMCX\FM" Ogallala,"NE"

KRPT\FM" San"Antonio" KBQI\FM" Albuquerque" KIIX\AM" Ft."Collins\Greeley,"CO" WPAP\FM" Panama"City,"FL" WSEK\FM" Somerset,"KY"

K256AE" Salt"Lake"City\Ogden\Provo" K251AU" Albuquerque" KXBG\FM" Ft."Collins\Greeley,"CO" WMUS\FM" Muskegon,"MI"

WGAR\FM" Cleveland" WBCT\FM" Grand"Rapids" WMYF\AM" Portsmouth\Dover\Rochester" WATQ\FM" Eau"Claire,"WI"

KWNR\FM" Las"Vegas" KHEY\FM" El"Paso" WMSI\FM" Jackson,"MS" WQRB\FM" Eau"Claire,"WI"

KASE\FM" Aus/n" KFFF\FM" Omaha\Council"Bluffs" KKIX\FM" Fayeheville"(North"West"Arkansas)" WOBB\FM" Albany,"GA"

KVET\FM" Aus/n" KXKT\FM" Omaha\Council"Bluffs" WPCH\FM" Macon" WHNK\AM" Parkersburg\Marieha,"WV\OH"

WCOL\FM" Columbus,"OH" WCTQ\FM" Sarasota\Bradenton" KSWF\FM" Springfield,"MO" WNUS\FM" Parkersburg\Marieha,"WV\OH"

WMIL\FM" Milwaukee\Racine" WDSD\FM" Wilmington,"DE" WWFG\FM" Salisbury\Ocean"City" WOVK\FM" Wheeling"

WKSL\FM" Raleigh\Durham" WEZL\FM" Charleston,"SC" KYKR\FM" Beaumont\Port"Arthur,"TX" WKCY\FM" Harrisonburg,"VA"

WSIX\FM" Nashville" WYNK\FM" Baton"Rouge" WKNN\FM" Biloxi\Gulfport\Pascagoula" WKDW\AM" Harrisonburg,"VA"

WTQR\FM" Greensboro\Winston\Salem\High"Point" WRBT\FM" Harrisburg\Lebanon\Carlisle" WLLR\FM" Davenport,"IA" WBLJ\FM" Williamsport,"PA"

WNOE\FM" New"Orleans" KTOM\FM" Monterey\Salinas\Santa"Cruz" WKSF\FM" Asheville" WBYL\FM" Williamsport,"PA"

KTST\FM" Oklahoma"City" KMJX\FM" Lihle"Rock" KMAG\FM" Ft."Smith,"AR" KBMR\AM" Bismarck,"ND"

KXXY\FM" Oklahoma"City" KSSN\FM" Lihle"Rock" WTNT\FM" Tallahassee" KQDY\FM" Bismarck,"ND"

WQIK\FM" Jacksonville" WCOS\FM" Columbia,"SC" WTCR\FM" Hun/ngton\Ashland" KSNR\FM" Grand"Forks,"ND\MN"

WWYZ\FM" Harlord\New"Britain\Middletown" WBBS\FM" Syracuse" WHUC\AM" Poughkeepsie,"NY" KOLZ\FM" Cheyenne,"WY"

WAMZ\FM" Louisville" KCCY\FM" Colorado"Springs" WRWB\FM" Poughkeepsie,"NY" WNCO\FM" Ashland,"OH"

KTEX\FM" McAllen\Brownsville\Harlingen" WRNX\FM" Springfield,"MA" WRWD\FM" Poughkeepsie,"NY" WCHO\FM" Chillicothe,"OH"

WESC\FM" Greenville\Spartanburg" KIIX\FM" Spokane" KASH\FM" Anchorage" WKKJ\FM" Chillicothe,"OH"

WCKY\FM" Toledo" WSTH\FM" Columbus,"GA" WSRW\AM" Chillicothe,"OH"



5"

DIGITAL%–%“ON%THE%VERGE”%PROMOTION%
•  Prominently"featured"in"DL"spots"across"all"Country"sta/on"sites"for"dura/on"of"

program"

•  Social"push"to"all"par/cipa/on"sta/on"Facebook"pages"
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Clear"Channel""

CBS""

Cumulus"
“On%The%Verge”%Begins%

Clear%Channel%Leading%the%Charge%in%Airplay%
•  Total"Clear"Channel"Audience:"73,830,000%
•  Average"Spin"Growth"Per"Week:"322%plays%
•  CCM&E’s"Airplay"During"OTV"Time"Period:%54%%

MediaBase%Country%Audience%Growth%Comparison%



Clear%Channel%Leading%the%Charge%in%Airplay%
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On%The%Verge%Drives%Social%Media%Growth%

• New"Social"Media"fans"per"week"increased"66%%(from"6,361"the"

first"week,"to"70,538"new"fans)"

• Gained"on"average"522%new%fans%per%week"throughout"the"program"

• Gained"over%91,000%new%fans%throughout"the"program"

• Top%Clear%Channel%Social%Markets:%
•  Las"Vegas,"NV"
•  Sacramento,"CA"

•  Nashville,"TN"
"

8"
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On%The%Verge%Drives%Social%Media%Growth%
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On%The%Verge%Drives%Shazam%Rankings%
•  Shazam"ranking"increased"72%%
•  Jumped"164"spots!"

10"

Date% Shazam%Ranking%

April"13" 227"

April"20" 111"

April"27" 99"

May"4" 85"

May"11" 78"

May"18" 70"

May"25" 66"

June"1" 63"
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SUCCESS	
  STORY:	
  Echosmith	
  “Cool	
  Kids”	
  



2	
  

	
  

OVERVIEW	
  

•  In	
  Clear	
  Channel’s	
  con/nued	
  efforts	
  to	
  break	
  new	
  ar/sts,	
  one	
  ar/st	
  in	
  each	
  format	
  is	
  selected	
  every	
  
few	
  months	
  to	
  be	
  an	
  On	
  The	
  Verge	
  Ar/st	
  

•  The	
  “Clear	
  Channel	
  Music	
  Mee/ng”	
  weekly	
  survey	
  helps	
  measure	
  early	
  passion	
  of	
  four	
  to	
  six	
  tracks	
  
so	
  we	
  can	
  iden/fy	
  songs	
  and	
  ar/sts	
  that	
  our	
  programmers	
  are	
  collec/vely	
  excited	
  about	
  

•  Once	
  programmers	
  agree	
  on	
  a	
  song,	
  each	
  sta/on	
  in	
  the	
  format	
  commits	
  to	
  playing	
  it	
  150	
  /mes	
  
•  Significant	
  digital	
  and	
  social	
  support	
  is	
  provided	
  across	
  iHeartRadio	
  and	
  format	
  websites	
  	
  
•  Song	
  is	
  iden/fied	
  as	
  the	
  “On	
  The	
  Verge”	
  ar/st	
  at	
  the	
  beginning	
  and	
  end	
  of	
  each	
  play	
  to	
  help	
  put	
  a	
  

face	
  to	
  the	
  music,	
  and	
  a	
  reminder	
  to	
  “buy	
  now”!	
  
	
  
	
  
	
  
	
  

	
  



SUCCESS	
  AT	
  A	
  GLANCE	
  
	
  
•  Total	
  CCM&E	
  audience	
  increased	
  450%,	
  going	
  from	
  3.1MM	
  listeners	
  to	
  over	
  17.16MM	
  listeners	
  
•  Jumped	
  54	
  spots	
  on	
  the	
  MediaBase	
  Hot	
  AC	
  Radio	
  Chart,	
  going	
  from	
  #69	
  right	
  before	
  the	
  program	
  to	
  

#15	
  
•  Sold	
  over	
  313,000	
  units	
  throughout	
  the	
  program	
  
•  Social	
  media	
  fans	
  per	
  week	
  increased	
  186%,	
  gaining	
  over	
  110,000	
  new	
  fans	
  throughout	
  

the	
  program	
  
•  Total	
  CCM&E	
  spins	
  increased	
  547%,	
  going	
  from	
  347	
  spins	
  per	
  week	
  to	
  over	
  2,200	
  per	
  week	
  
•  Shazam	
  ranking	
  increased	
  83%	
  going	
  from	
  #109	
  to	
  #19	
  (jumped	
  90	
  spots!)	
  
	
  

3	
  



4	
  

All	
  40	
  StaVons	
  in	
  CCM+E’s	
  Hot	
  AC	
  Network	
  ParVcipated	
  
KBIG-­‐FM	
   Los	
  Angeles	
   KHKZ-­‐FM	
   McAllen-­‐Brownsville-­‐Harlingen	
   WKCI-­‐FM	
   New	
  Haven	
  

WLIT-­‐FM	
   Chicago	
   WDVI-­‐FM	
   Rochester,	
  NY	
   KTOZ-­‐FM	
   Springfield,	
  MO	
  

KIOI-­‐FM	
   San	
  Francisco	
   WMYI-­‐FM	
   Greenville-­‐Spartanburg	
   WCTW-­‐FM	
   Poughkeepsie,	
  NY	
  

KDMX-­‐FM	
   Dallas-­‐Ft.	
  Worth	
   WBCG-­‐FM	
   Ft.	
  Myers-­‐Naples-­‐Marco	
  Island	
   KKYS-­‐FM	
   Bryan-­‐College	
  Sta/on,	
  TX	
  

WISX-­‐FM	
   Philadelphia	
   KMIY-­‐FM	
   Tucson	
   W239BV	
   Winchester,	
  VA	
  

WMIA-­‐FM	
   Miami-­‐Ft.	
  Lauderdale-­‐Hollywood	
   WMMX-­‐FM	
   Dayton	
   WHCY-­‐FM	
   Sussex,	
  NJ	
  

KYNW-­‐FM	
   Seahle-­‐Tacoma	
   WRVE-­‐FM	
   Albany-­‐Schenectady-­‐Troy	
   WQLX-­‐FM	
   Chillicothe,	
  OH	
  

KMXP-­‐FM	
   Phoenix	
   KPEK-­‐FM	
   Albuquerque	
   WDFM-­‐FM	
   Defiance,	
  OH	
  

KTCZ-­‐FM	
   Minneapolis-­‐St.	
  Paul	
   KCYZ-­‐FM	
   Des	
  Moines	
   KAKQ-­‐FM	
   Fairbanks,	
  AK	
  

KMYI-­‐FM	
   San	
  Diego	
   WRDX-­‐FM	
   Wilmington,	
  DE	
   WYHT-­‐FM	
   Mansfield,	
  OH	
  

WMTX-­‐FM	
   Tampa-­‐St.	
  Petersburg-­‐Clearwater	
   KVUU-­‐FM	
   Colorado	
  Springs	
   WYNT-­‐FM	
   Marion,	
  OH	
  

KJMY-­‐FM	
   Salt	
  Lake	
  City-­‐Ogden-­‐Provo	
   WHYN-­‐FM	
   Springfield,	
  MA	
   WLLK-­‐FM	
   Somerset,	
  KY	
  

WSNE-­‐FM	
   Providence-­‐Warwick-­‐Pawtucket	
   KCDA-­‐FM	
   Spokane	
  

KVDU-­‐FM	
   New	
  Orleans	
   KOSO-­‐FM	
   Modesto	
  



5	
  

DIGITAL	
  –	
  “ON	
  THE	
  VERGE”	
  PROMOTION	
  
•  Prominently	
  featured	
  in	
  DL	
  spots	
  across	
  all	
  Hot	
  AC	
  sta/on	
  sites	
  for	
  dura/on	
  of	
  program	
  
•  Social	
  push	
  to	
  all	
  par/cipa/on	
  sta/on	
  Facebook	
  pages	
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Clear	
  Channel	
  	
  

CBS	
  

Cumulus	
  	
  

“On	
  The	
  Verge”	
  Begins	
  

Clear	
  Channel	
  Leading	
  the	
  Charge	
  in	
  Airplay	
  
•  Total	
  CCM&E	
  Audience:	
  90,200,000	
  
•  Average	
  CCM&E	
  Spin	
  Growth	
  Per	
  Week:	
  237	
  plays	
  
•  CCM&E’s	
  Airplay	
  During	
  OTV	
  Time	
  Period:	
  41%	
  

MediaBase	
  Hot	
  AC	
  Audience	
  Growth	
  Comparison	
  



Clear	
  Channel	
  Leading	
  the	
  Charge	
  in	
  Airplay	
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•  Single	
  sales	
  increased	
  842%	
  (from	
  6,894	
  units	
  to	
  64,941	
  units)	
  
•  Average	
  sales	
  growth	
  per	
  week:	
  35%	
  (average	
  growth	
  of	
  7,256	
  units	
  per	
  week)	
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CCM+E	
  Driving	
  Sales	
  in	
  Key	
  Markets	
  

TOP	
  10	
  CLEAR	
  CHANNEL	
  SALES	
  MARKETS	
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  Sales	
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On	
  The	
  Verge	
  Drives	
  Social	
  Media	
  Growth	
  

• New	
  Social	
  Media	
  fans	
  per	
  week	
  increased	
  186%	
  (from	
  5,884	
  the	
  
first	
  week,	
  to	
  16,802	
  new	
  fans)	
  
• Gained	
  on	
  average	
  12,356	
  new	
  fans	
  per	
  week	
  throughout	
  the	
  
program	
  

• Top	
  Clear	
  Channel	
  Social	
  Markets:	
  
•  San	
  Diego,	
  CA	
  
•  Milwaukee,	
  WI	
  	
  
•  Los	
  Angeles,	
  CA	
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On	
  The	
  Verge	
  Drives	
  Shazam	
  Rankings	
  
•  Shazam	
  ranking	
  increased	
  83%	
  
•  Jumped	
  90	
  spot!	
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Date	
   Shazam	
  Ranking	
  
June	
  22	
   109	
  
June	
  29	
   75	
  
July	
  6	
   51	
  
July	
  13	
   34	
  
July	
  20	
   32	
  
July	
  27	
   31	
  
August	
  3	
   27	
  
August	
  10	
   19	
  
August	
  17	
   19	
  



 

 

A.6 



SUCCESS%STORY%
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%

OVERVIEW"

•  In"Clear"Channel’s"con/nued"efforts"to"break"new"ar/sts,"one"ar/st"in"each"format"is"selected"every"
few"months"to"be"an"On"The"Verge"Ar/st"

•  The"“Clear"Channel"Music"Mee/ng”"weekly"survey"helps"measure"early"passion"of"four"to"six"tracks"
so"we"can"iden/fy"songs"and"ar/sts"that"our"programmers"are"collec/vely"excited"about"

•  Once"programmers"agree"on"a"song,"each"sta/on"in"the"format"commits"to"playing"it"150"/mes"
•  Significant"digital"and"social"support"is"provided"across"iHeartRadio"and"format"websites""
•  Song"is"iden/fied"as"the"“On"The"Verge”"ar/st"at"the"beginning"and"end"of"each"play"to"help"put"a"

face"to"the"music,"and"a"reminder"to"“buy"now”!%
%
"
"
"

"



SUCCESS%AT%A%GLANCE%
"
•  Peaked"at"#1%on%the%MediaBase%Rhythmic%radio%chart%
•  Total"audience"increased%1,072%,"going"from"10.6MM"listeners"to"124MM"listeners%
•  Jumped"32%spots"on"the"MediaBase"Rhythmic"Radio"Chart,"going"from"#33"to"#1"
•  Sold"over%1.3MM%units%throughout"the"program"
•  Social"media"fans"per"week"increased%750%,"gaining"over%1.5MM%new%fans"throughout"the"program"
•  Total"spins"increased%1,449%,"going"from"1,260"per"week"to"over%19,500%per"week"
•  Shazam"ranking"increased%97%%going"from"#34"to"#1"in"just"six"weeks"
•  Featured"performer"at"the"iHeartRadio"Ul/mate"Pool"Party"

3"



4"

All%17%StaRons%in%CCM+E’s%Rhythmic%Network%ParRcipated%

WKTUXFM% New"York" KBFMXFM% McAllen]Brownsville]Harlingen"

KYLDXFM% San"Francisco" WBTTXFM% Ft."Myers]Naples]Marco"Island"

WJMNXFM% Boston" KBOSXFM% Fresno"

KUBEXFM% Sea^le]Tacoma" WSNXXFM% Grand"Rapids"

KPTTXFM% Denver]Boulder" KPRRXFM% El"Paso"

KBWXXFM% St."Louis" KDONXFM% Monterey]Salinas]Santa"Cruz"

KXJMXFM% Portland,"OR" KIBTXFM% Colorado"Springs"

KGGIXFM% Riverside]San"Bernardino" KXTCXFM% Gallup,"NM"

KPEZXFM% Aus/n" %% ""



5"

DIGITAL%–%“ON%THE%VERGE”%PROMOTION%
•  Prominently"featured"in"DL"spots"across"all"Rhythmic"sta/on"sites"for"dura/on"of"
program"

•  Social"push"to"all"par/cipa/on"sta/on"Facebook"pages"
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Clear"Channel""
CBS"
Cumulus""

“On%The%Verge”%Begins%

Clear%Channel%Leading%the%Charge%in%Airplay%
•  Total"Clear"Channel"Audience:"87,100,000%
•  Average"Spin"Growth"Per"Week:"2,083%plays%
•  Average"Audience"Growth"Per"Week:%13%million%

MediaBase%Rhythmic%Audience%Growth%Comparison%



Clear%Channel%Leading%the%Charge%in%Airplay%
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•  Single"sales"increased"1,337%%(from"23,380"units"to"335,923"units)"
•  Average"sales"growth"per"week:"35%%(average"growth"of"34,727%units%per"week)"

"

8"

CCM+E%Driving%Sales%in%Key%Markets%

TOP%10%CLEAR%CHANNEL%SALES%MARKETS%
%
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CCM+E%Driving%Sales%
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On%The%Verge%Drives%Social%Media%Growth%

• New"Social"Media"fans"per"week"increased"750%%(from"47,515"the"
first"week,"to"403,652"new"fans)"
• Gained"on"average"35,246%new%fans%per%week"throughout"the"
program"

• Top%Clear%Channel%Social%Markets:%
•  Phoenix,"AZ"
•  Sacramento,"CA"
•  Los"Angeles,"CA"
•  Sea^le,"WA"
"

10"
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On%The%Verge%Drives%Social%Media%Growth%
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On%The%Verge%Drives%Shazam%Rankings%
•  Shazam"ranking"increased"97%%
•  Jumped"33"spots!"

12"

Date% Shazam%Ranking%
March"23" 34"
March"30" 21"
April"6" 9"
April"13" 5"
April"20" 3"
April"27" 2"
May"4" 1"
May"11" 1"
May"18" 1"
May"25" 1"
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1"SUCCESS STORY 



2"

!

OVERVIEW"

•  In"Clear"Channel’s"con0nued"efforts"to"break"new"ar0sts,"one"ar0st"in"each"format"is"selected"every"
few"months"to"be"an"On"The"Verge"Ar0st"

•  The"“Clear"Channel"Music"Mee0ng”"weekly"survey"helps"measure"early"passion"of"four"to"six"tracks"
so"we"can"iden0fy"songs"and"ar0sts"that"our"programmers"are"collec0vely"excited"about"

•  Once"programmers"agree"on"a"song,"each"sta0on"in"the"format"commits"to"playing"it"150"0mes"
•  Significant"digital"and"social"support"is"provided"across"iHeartRadio"and"format"websites""
•  Song"is"iden0fied"as"the"“On"The"Verge”"ar0st"at"the"beginning"and"end"of"each"play"to"help"put"a"

face"to"the"music,"and"a"reminder"to"“buy"now”!!
!
"
"
"

"



!
SUCCESS!AT!A!GLANCE!
"
•  Reached"#3!on"the"MediaBase"Urban"radio"chart,"rising!15!spots!throughout"the"program"
•  Total"audience"increased!181%,"going"from"8.9MM"listeners"to"25MM!listeners"
•  Gained"33,813!new!social!media!fans!in"the"last"week"of"the"program"alone"
•  Single"sales!increased!31%!throughout"the"program,"selling"over!140,000!units!"
•  Jumped"16!spots!on"the"Shazam"chart""
•  Social"media"fans"per"week"increased!33%,"gaining"over!230,000!new!fans!throughout"the"program"
•  Total"spins"increased!182%,"going"from"1,000"per"week"to"almost"3,500!per!week!



4"

All!27!StaOons!in!CCM+E’s!Urban!Network!ParOcipated!

WWPRTFM! New"York" WOWITFM! NorfolkZVirginia"BeachZNewport"
News" WPRWTFM! Augusta,"GA"

WGCITFM! Chicago" WUBTTFM! Nashville" WIBBTFM! Macon"

KMELTFM! San"Francisco" WQUETFM! New"Orleans" KIIZTFM! KilleenZTemple,"TX"

KQBTTFM! HoustonZGalveston" WJBTTFM! Jacksonville" WQBTTFM! Savannah"

WUSLTFM! Philadelphia" WHRKTFM! Memphis" WZHTTFM! Montgomery"

WMIBTFM! MiamiZFt."LauderdaleZ
Hollywood" WBTJTFM! Richmond" WBFATFM! Columbus,"GA"

WJLBTFM! Detroit" W281AB!! Birmingham" WZLDTFM! LaurelZHaaesburg,"MS"

WBTPTFM! TampaZSt."PetersburgZ
Clearwater" KOHTTFM! Tucson" WEBZTFM! Panama"City,"FL"

WKKVTFM! MilwaukeeZRacine" W280DO! LexingtonZFayebe" WJIZTFM! Albany,"GA"



5"

DIGITAL!–!“ON!THE!VERGE”!PROMOTION!
•  Prominently"feature"across"all"urban"sta0on"sites"for"dura0on"of"program"
•  Social"push"to"all"par0cipa0on"sta0on"Facebook"pages"
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Clear!Channel!Leading!the!Charge!in!Airplay!
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“On!The!Verge”!Begins!

Clear!Channel!Urban!Radio!Audience!

•  Total"Clear"Channel"Spins:"7,804!(22%!of!total!airplay)!
•  Average"Spin"Growth"Per"Week:"267!plays!
•  Average"Audience"Growth"Per"Week:!2.01!million!



•  31%!overall!increase!and"s0ll"growing"(over"140,000"units)!!
•  Average"Sales"Growth"Per"Week:"4%"

"

8"

TOP!10!CLEAR!CHANNEL!SALES!MARKETS!
!DMA! Unit!Increase! %!Increase!

New"York,"NY" 51" 3%"
Los"Angeles,"CA" 68" 9%"
Philadelphia,"PA" 311" 60%"
Chicago,"IL" 368" 96%"
Atlanta,"GA" 44" 7%"
Houston,"TX" 35" 9%"
DallasZFt."Worth,"TX" 402" 170%"
Boston,"MA" 5" 2%"
Sacramento,CA" 186" 130%"
RaleighZDurham,"NC" 80" 62%"

CCM+E!Driving!Sales!in!Key!Markets!
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CCM+E!Driving!Sales!
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Digital!Single!Sales!(per!week)!

“On!The!Verge”!Begins!



• New"Social"Media"fans"per"week"increased"33%!(over"230,000"
total)!"
• Gained"on"average"1,087!new!fans!per!week"throughout"the"
program"

"
• Top!Clear!Channel!Social!Markets:!
•  Sacramento,"CA"
•  Cleveland,"OH"
•  Las"Vegas,"NV"
•  Los"Angeles,"CA"
•  Syracuse,"NY"
"

10"

On!The!Verge!Drives!Social!Media!Growth!
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On!The!Verge!Drives!Social!Media!Growth!



On!The!Verge!Drives!Shazam!Rankings!
•  Shazam"Ranking"increased"48%!

12"

Date! Shazam!Ranking!
9ZFeb" 33"
17ZFeb" 23"
24ZFeb" 18"
3ZMar" 17"
10ZMar" 17"
17ZMar" 12"



 

 

A.8 



SUCCESS%STORY%



2"

%

OVERVIEW"

•  In"Clear"Channel’s"con/nued"efforts"to"break"new"ar/sts,"one"ar/st"in"each"format"is"selected"every"
few"months"to"be"an"On"The"Verge"Ar/st"

•  The"“Clear"Channel"Music"Mee/ng”"weekly"survey"helps"measure"early"passion"of"four"to"six"tracks"
so"we"can"iden/fy"songs"and"ar/sts"that"our"programmers"are"collec/vely"excited"about"

•  Once"programmers"agree"on"a"song,"each"sta/on"in"the"format"commits"to"playing"it"150"/mes"
•  Significant"digital"and"social"support"is"provided"across"iHeartRadio"and"format"websites""
•  Song"is"iden/fied"as"the"“On"The"Verge”"ar/st"at"the"beginning"and"end"of"each"play"to"help"put"a"

face"to"the"music,"and"a"reminder"to"“buy"now”!%

%

"
"
"

"



SUCCESS%AT%A%GLANCE%
"
•  AOer"CCM&E"programmed"the"track,"total"audience"increased%2,655%,"going"from"400,000"listeners"

to"11MM"listeners."Airplay"the"week"prior"was"zero"
•  Jumped"140%spots"on"the"MediaBase"Top"40"Radio"Chart,"going"from"#164"right"before"the"program"

to%#25"
•  Sold"over%170K%units%throughout"the"program"
•  Social"media"fans"per"week"increased%6,000%,"gaining"27,000%new%fans"throughout"the"program"
•  AOer"CCM&E"programmed"the"track,"total"spins"increased%8,557%,"going"from"28"per"

week"to"2,500"per"week"
•  Shazam"ranking"increased%65%%going"from"#139"to"#48"in"just"six"weeks"

3"



4"

DIGITAL%–%“ON%THE%VERGE”%PROMOTION%
•  Prominently"featured"in"DL"spots"across"all"CHR"sta/on"sites"for"dura/on"of"program"
•  Social"push"to"all"par/cipa/on"sta/on"Facebook"pages"



5"

All%101%StaTons%in%CCM+E’s%Top%40%Network%ParTcipated%
WHTZcFM" New"York" WRVWcFM" Nashville" WJJXcFM" RoanokecLynchburg"

KIIScFM" Los"Angeles" WMKScFM" GreensborocWinstoncSalemcHigh"Point" KSMEcFM" Ft."CollinscGreeley,"CO"

KVVScFM" Los"Angeles" WLDIcFM" West"Palm"BeachcBoca"Raton" WERZcFM" PortsmouthcDovercRochester"
WKSCcFM" Chicago" KJYOcFM" Oklahoma"City" WRGVcFM" Pensacola"

KHKScFM" DallascFt."Worth" WNWWcFM" Jacksonville" KMXFcFM" Fayeieville"(North"West"Arkansas)"

WIHTcFM" Washington,"DC" KWNWcFM" Memphis" WAKZcFM" YoungstowncWarren"
WIOQcFM" Philadelphia" WKSScFM" HarmordcNew"BritaincMiddletown" WKZPcFM" SalisburycOcean"City"
WWPWcFM" Atlanta" WNRWcFM" Louisville" KKMYcFM" BeaumontcPort"Arthur,"TX"
WXKScFM" Boston" WRVQcFM" Richmond" KUULcFM" Davenport,"IA"
WHYIcFM" MiamicFt."LauderdalecHollywood" WKGScFM" Rochester,"NY" WAEVcFM" Savannah"
WKQIcFM" Detroit" WQENcFM" Birmingham" WQNQcFM" Asheville"
KBKScFM" SeailecTacoma" WZJZcFM" Ft."MyerscNaplescMarco"Island" WGMYcFM" Tallahassee"
KZZPcFM" Phoenix" KRQQcFM" Tucson" WKEEcFM" Hun/ngtoncAshland"
KDWBcFM" MinneapoliscSt."Paul" WCHDcFM" Dayton" WPKFcFM" Poughkeepsie,"NY"
KHTScFM" San"Diego" WKKFcFM" AlbanycSchenectadycTroy" KGOTcFM" Anchorage"
WFLZcFM" TampacSt."PetersburgcClearwater" KTBTcFM" Tulsa" WBNWcFM" Binghamton"
WZFTcFM" Bal/more" KLQTcFM" Albuquerque" KVJMcFM" BryancCollege"Sta/on,"TX"
KSLZcFM" St."Louis" WAEBcFM" AllentowncBethlehem" KWTXcFM" Waco,"TX"
KKRZcFM" Portland,"OR" KKDMcFM" Des"Moines" WKSIcFM" Winchester,"VA"
WHQCcFM" CharloiecGastoniacRock"Hill" KISOcFM" OmahacCouncil"Bluffs" WZBQcFM" Tuscaloosa,"AL"
WKSTcFM" Piisburgh,"PA" WKDDcFM" Akron" WNSLcFM" LaurelcHapesburg,"MS"
KXXMcFM" San"Antonio" WFMFcFM" Baton"Rouge" WBKScFM" Lima,"OH"
KZHTcFM" Salt"Lake"CitycOgdencProvo" WHKFcFM" HarrisburgcLebanoncCarlisle" WBIZcFM" Eau"Claire,"WI"
WKFScFM" Cincinna/" WNOKcFM" Columbia,"SC" WGEXcFM" Albany,"GA"
WAKScFM" Cleveland" WWHTcFM" Syracuse" WRVBcFM" ParkersburgcMarieia,"WVcOH"
KPLVcFM" Las"Vegas" WVKScFM" Toledo" WVKFcFM" Wheeling"
WXXLcFM" Orlando" WZEEcFM" Madison" WAZRcFM" Harrisonburg,"VA"
KHFIcFM" Aus/n" KZCHcFM" Wichita" WVRTcFM" Williamsport,"PA"
WNCIcFM" Columbus,"OH" WLKTcFM" LexingtoncFayeie" WVRZcFM" Williamsport,"PA"
WRNWcFM" MilwaukeecRacine" WFKScFM" MelbournecTitusvillecCocoa" KSFTcFM" Sioux"City,"IA"
WDCGcFM" RaleighcDurham" W293AH" Huntsville" KYYYcFM" Bismarck,"ND"
WNOHcFM" NorfolkcVirginia"BeachcNewport"News" WKXJcFM" Chaianooga" KKXLcFM" Grand"Forks,"NDcMN"

WLANcFM" Lancaster" KAZXcFM" Farmington,"NM"
WJJScFM" RoanokecLynchburg" KIZZcFM" Minot,"ND"
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Clear"Channel"
CBS""
Cumulus"

“On%The%Verge”%Begins%

Clear%Channel%Leading%the%Charge%in%Airplay%
•  Total"Clear"Channel"Audience:"95,900,000%
•  Average"Spin"Growth"Per"Week:"304%plays%
•  CCM&E’s"Airplay"During"OTV"Time"Period:%75%%

MediaBase%Top%40%Audience%Growth%Comparison%



Clear%Channel%Leading%the%Charge%in%Airplay%
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•  Single"sales"increased"8,289%%(from"337"units"to"28,272"units)"
•  Average"sales"growth"per"week:"163%%(average"growth"of"3,480%units%per"week)"

8"

CCM+E%Driving%Sales%in%Key%Markets%

TOP%10%CLEAR%CHANNEL%SALES%MARKETS%

%
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CCM+E%Driving%Sales%
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On%The%Verge%Drives%Social%Media%Growth%

• New"Social"Media"fans"per"week"increased"6,000%%(from"118"the"
first"week,"to"7,198"new"fans)"
• Gained"on"average"1,180%new%fans%per%week"throughout"the"
program"

• Top%Clear%Channel%Social%Markets:%

•  Chicago,"IL"
•  Tampa,"FL"
"

10"
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On%The%Verge%Drives%Social%Media%Growth%
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On%The%Verge%Drives%Shazam%Rankings%
•  Shazam"ranking"increased"65%%
•  Jumped"91"spots!"

12"

Date% Shazam%Ranking%

March"30" 139"
April"6" 64"
April"13" 63"
April"20" 58"
April"27" 50"
May"4" 45"
May"11" 48"
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1"SUCCESS STORY 



!

OVERVIEW"

•  In"Clear"Channel’s"con/nued"efforts"to"break"new"ar/sts,"one"ar/st"in"each"format"is"selected"every"

few"months"to"be"an"On"The"Verge"Ar/st"

•  The"“Clear"Channel"Music"Mee/ng”"weekly"survey"helps"measure"early"passion"of"four"to"six"tracks"

so"we"can"iden/fy"songs"and"ar/sts"that"our"programmers"are"collec/vely"excited"about"

•  Once"programmers"agree"on"a"song,"each"sta/on"in"the"format"commits"to"playing"it"150"/mes"

•  Significant"digital"and"social"support"is"provided"across"iHeartRadio"and"format"websites""

•  Song"is"iden/fied"as"the"“On"The"Verge”"ar/st"at"the"beginning"and"end"of"each"play"to"help"put"a"

face"to"the"music,"and"a"reminder"to"“buy"now”!!

!

"

"

"

"



SUCCESS!AT!A!GLANCE!
"

•  Fastest"emerging"ar/st"to"reach"#1!on!the!MediaBase!Alterna?ve!chart!

•  Signed"mul/Omillion"8"month"campaign"with"Dodge"Ram"towards"the"end"of"the"program"

•  Total"audience"increased!123%,"going"from"5.2MM"listeners"to"12MM!listeners"

•  Single"sales!increased!261%!throughout"the"program,"selling"over!120,000!units!"

•  Jumped"67!spots!on"the"Shazam"chart""

•  Social"media"fans"per"week"increased!151%,"gaining"over!30,000!new!fans!throughout"the"program"

•  Total"spins"increased!153%,"going"from"900"per"week"to"almost"3,000!per!week!



4"

All!29!Sta?ons!in!CCM+E’s!Alterna?ve!Network!Par?cipated!

KSRYTFM! Los"Angeles" WENDTFM! CharloYeOGastoniaORock"Hill" WRXLTFM! Richmond"

KYSRTFM! Los"Angeles" WXDXTFM! PiYsburgh,"PA" KUCDTFM! Honolulu"

KDGETFM! DallasOFt."Worth" K256AE! Salt"Lake"CityOOgdenOProvo" WXEGTFM! Dayton"

KTBZTFM!
HoustonO

Galveston"

W264BW!/!
W292CO!

Cincinna/" KTEGTFM! Albuquerque"

WWDCTFM! Washington,"DC" W256BT!! Cleveland" KDXATFM! Des"Moines"

WRFFTFM! Philadelphia" K276EL! Aus/n" KRABTFM! Bakersfield"

WRDATFM! Atlanta" WCGXTFM! Columbus,"OH"
W244AV!/!
W245BG!

RoanokeOLynchburg"

WRDGTFM! Atlanta" WRZXTFM! Indianapolis" K235BT! Ft."CollinsOGreeley,"CO"

KTCLTFM! DenverOBoulder"
W237BA!/!
W237BZ!

RaleighODurham" KKEDTFM! Fairbanks,"AK"

K272EL!! Portland,"OR" WVBZTFM!
GreensboroOWinstonOSalemO

High"Point"



DIGITAL!–!“ON!THE!VERGE”!PROMOTION!

5"

•  Prominently"featured"across"all"alterna/ve"sta/on"sites"for"dura/on"of"program"

•  Social"push"to"all"par/cipa/on"sta/on"Facebook"pages"
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“On!The!Verge”!Begins!

Clear!Channel!Alterna?ve!Radio!Audience!
!

Clear!Channel!Leading!the!Charge!in!Airplay!
•  Total"Clear"Channel"Spins:"3,656!(22%!of!total!airplay)!
•  Average"Spin"Growth"Per"Week:"172!plays!

•  Average"Audience"Growth"Per"Week:"815,000!listeners!



CCM+E!Driving!Sales!in!Key!Markets!

•  261%!overall!increase!and"s/ll"growing"(over"120,000"units)!!
•  Average"Sales"Growth"Per"Week:"18%"

8"

TOP!10!CLEAR!CHANNEL!SALES!MARKETS!
!DMA! Unit!Increase! %!Increase!

Los"Angeles,"CA" 346" 34%"

Chicago,"IL" 635" 112%"

Philadelphia,"PA" 43" 7%"

DallasOFt."Worth,"TX" 817" 475%"

Washington,"DC" 179" 58%"

Salt"Lake"City,"UT" 218" 72%"

New"York,"NY" 451" 282%"

SeaYleOTacoma,"WA" 245" 213%"

Portland,"OR" 183" 138%"

Atlanta,"GA" 192" 141%"
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DIGITAL!TRACK!SALES!DURING!“ON!THE!VERGE”!TIME!PERIOD!!

“On!The!Verge”!Begins!

CCM+E!Driving!Sales!



On!The!Verge!Drives!Social!Media!Growth!

• New"Social"Media"fans"per"week"increased"140%"

• Gained"953!new!fans!the"first"week"of"the"program!
!

• Top!Clear!Channel!Social!Markets:!
•  Sacramento,"CA"

•  Los"Angeles,"CA"
•  Salt"Lake"City,!UT"
•  Denver,"CO"
"

10"
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New!Fans!&!Followers!Weekly!

“On!The!Verge”!Begins!

On!The!Verge!Drives!Social!Media!Growth!



On!The!Verge!Drives!Shazam!Rankings!
•  Shazam"ranking"increased"66%!!

"

12"

Date! Shazam!Ranking!
9OFeb" 102"

17OFeb" 68"

24OFeb" 52"

3OMar" 53"

10OMar" 57"

17OMar" 53"

24OMar" 46"

30OMar" 40"

6OApr" 35"
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SUCCESS	
  STORY:	
  Milky	
  Chance	
  “Stolen	
  Dance”	
  



2	
  

	
  

OVERVIEW	
  

•  In	
  Clear	
  Channel’s	
  con8nued	
  efforts	
  to	
  break	
  new	
  ar8sts,	
  one	
  ar8st	
  in	
  each	
  format	
  is	
  selected	
  every	
  
few	
  months	
  to	
  be	
  an	
  On	
  The	
  Verge	
  Ar8st	
  

•  The	
  “Clear	
  Channel	
  Music	
  Mee8ng”	
  weekly	
  survey	
  helps	
  measure	
  early	
  passion	
  of	
  four	
  to	
  six	
  tracks	
  
so	
  we	
  can	
  iden8fy	
  songs	
  and	
  ar8sts	
  that	
  our	
  programmers	
  are	
  collec8vely	
  excited	
  about	
  

•  Once	
  programmers	
  agree	
  on	
  a	
  song,	
  each	
  sta8on	
  in	
  the	
  format	
  commits	
  to	
  playing	
  it	
  150	
  8mes	
  
•  Significant	
  digital	
  and	
  social	
  support	
  is	
  provided	
  across	
  iHeartRadio	
  and	
  format	
  websites	
  	
  
•  Song	
  is	
  iden8fied	
  as	
  the	
  “On	
  The	
  Verge”	
  ar8st	
  at	
  the	
  beginning	
  and	
  end	
  of	
  each	
  play	
  to	
  help	
  put	
  a	
  

face	
  to	
  the	
  music,	
  and	
  a	
  reminder	
  to	
  “buy	
  now”!	
  
	
  
	
  
	
  
	
  

	
  



SUCCESS	
  AT	
  A	
  GLANCE	
  
	
  

•  Total	
  CCM&E	
  audience	
  increased	
  364%,	
  going	
  from	
  860K	
  listeners	
  to	
  over	
  
3.97MM	
  listeners	
  

•  Jumped	
  18	
  spots	
  on	
  the	
  MediaBase	
  Alterna8ve	
  Radio	
  Chart,	
  going	
  from	
  #20	
  right	
  
before	
  the	
  program	
  to	
  #2	
  

•  Sold	
  over	
  200,100	
  units	
  throughout	
  the	
  program	
  
•  Gained	
  219,764	
  new	
  fans	
  throughout	
  the	
  program	
  
•  Total	
  CCM&E	
  spins	
  increased	
  429%,	
  going	
  from	
  116	
  per	
  week	
  to	
  over	
  614	
  	
  per	
  week	
  
•  Shazam	
  ranking	
  jumped	
  31	
  spots	
  going	
  from	
  #48	
  to	
  #17	
  

3	
  



4	
  

DIGITAL	
  –	
  “ON	
  THE	
  VERGE”	
  PROMOTION	
  
•  Prominently	
  featured	
  in	
  DL	
  spots	
  across	
  all	
  Alterna8ve	
  sta8on	
  sites	
  for	
  dura8on	
  of	
  program	
  
•  Social	
  push	
  to	
  all	
  par8cipa8on	
  sta8on	
  Facebook	
  pages	
  



5	
  

All	
  29	
  StaXons	
  in	
  CCM+E’s	
  AlternaXve	
  Network	
  ParXcipated	
  

KSRY-­‐FM	
   Los	
  Angeles	
   WEND-­‐FM	
   Charlo`e-­‐Gastonia-­‐Rock	
  Hill	
   WRXL-­‐FM	
   Richmond	
  

KYSR-­‐FM	
   Los	
  Angeles	
   WXDX-­‐FM	
   Pi`sburgh,	
  PA	
   KUCD-­‐FM	
   Honolulu	
  

KDGE-­‐FM	
   Dallas-­‐Ft.	
  Worth	
   K256AE	
   Salt	
  Lake	
  City-­‐Ogden-­‐Provo	
   WXEG-­‐FM	
   Dayton	
  

KTBZ-­‐FM	
   Houston-­‐
Galveston	
  

W264BW	
  /	
  
W292CO	
   Cincinna8	
   KTEG-­‐FM	
   Albuquerque	
  

WWDC-­‐FM	
   Washington,	
  DC	
   W256BT	
  	
   Cleveland	
   KDXA-­‐FM	
   Des	
  Moines	
  

WRFF-­‐FM	
   Philadelphia	
   K276EL	
   Aus8n	
   KRAB-­‐FM	
   Bakersfield	
  

WRDA-­‐FM	
   Atlanta	
   WCGX-­‐FM	
   Columbus,	
  OH	
   W244AV	
  /	
  
W245BG	
   Roanoke-­‐Lynchburg	
  

WRDG-­‐FM	
   Atlanta	
   WRZX-­‐FM	
   Indianapolis	
   K235BT	
   Ft.	
  Collins-­‐Greeley,	
  CO	
  

KTCL-­‐FM	
   Denver-­‐Boulder	
   W237BA	
  /	
  
W237BZ	
   Raleigh-­‐Durham	
   KKED-­‐FM	
   Fairbanks,	
  AK	
  

K272EL	
  	
   Portland,	
  OR	
   WVBZ-­‐FM	
   Greensboro-­‐Winston-­‐Salem-­‐
High	
  Point	
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CBS	
  	
  
Cumulus	
  

“On	
  The	
  Verge”	
  Begins	
  

Clear	
  Channel	
  Leading	
  the	
  Charge	
  in	
  Airplay	
  
•  Total	
  CCM&E	
  Audience:	
  28,120,000	
  
•  Average	
  CCM&E	
  Spin	
  Growth	
  Per	
  Week:	
  55	
  plays	
  
•  CCM&E’s	
  Airplay	
  During	
  OTV	
  Time	
  Period:	
  19%	
  

MediaBase	
  AlternaXve	
  Audience	
  Growth	
  Comparison	
  



Clear	
  Channel	
  Leading	
  the	
  Charge	
  in	
  Airplay	
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•  Single	
  sales	
  increased	
  205%	
  (from	
  8,678	
  units	
  to	
  26,478	
  units)	
  
•  Average	
  sales	
  growth	
  per	
  week:	
  14%	
  (average	
  growth	
  of	
  1,978	
  units	
  per	
  week)	
  

8	
  

CCM+E	
  Driving	
  Sales	
  in	
  Key	
  Markets	
  

TOP	
  10	
  CLEAR	
  CHANNEL	
  SALES	
  MARKETS	
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CCM+E	
  Driving	
  Sales	
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On	
  The	
  Verge	
  Drives	
  Social	
  Media	
  Growth	
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• Gained	
  over	
  219,764	
  new	
  fans	
  throughout	
  the	
  program	
  
• Gained	
  on	
  average	
  24,418	
  new	
  fans	
  per	
  week	
  throughout	
  the	
  
program	
  

• Top	
  Clear	
  Channel	
  Social	
  Markets:	
  
•  Los	
  Angeles,	
  CA	
  
•  Dallas,	
  TX	
  
•  Washington,	
  DC	
  
•  Sea`le,	
  WA	
  
•  Salt	
  Lake	
  City,	
  UT	
  
	
  



On	
  The	
  Verge	
  Drives	
  Shazam	
  Rankings	
  
•  Shazam	
  ranking	
  increased	
  65%	
  
•  Jumped	
  31	
  spots!	
  

11	
  

Date	
   Shazam	
  Ranking	
  
July	
  6	
   48	
  
July	
  13	
   26	
  
July	
  20	
   25	
  
July	
  27	
   24	
  
August	
  3	
   23	
  
August	
  10	
   22	
  
August	
  17	
   22	
  
August	
  24	
   21	
  
August	
  31	
   21	
  

September	
  7	
   17	
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1"SUCCESS STORY 



2"

!

OVERVIEW"

•  In"Clear"Channel’s"con0nued"efforts"to"break"new"ar0sts,"one"ar0st"in"each"format"is"selected"every"
few"months"to"be"an"On"The"Verge"Ar0st"

•  The"“Clear"Channel"Music"Mee0ng”"weekly"survey"helps"measure"early"passion"of"four"to"six"tracks"
so"we"can"iden0fy"songs"and"ar0sts"that"our"programmers"are"collec0vely"excited"about"

•  Once"programmers"agree"on"a"song,"each"sta0on"in"the"format"commits"to"playing"it"150"0mes"
•  Significant"digital"and"social"support"is"provided"across"iHeartRadio"and"format"websites""
•  Song"is"iden0fied"as"the"“On"The"Verge”"ar0st"at"the"beginning"and"end"of"each"play"to"help"put"a"

face"to"the"music,"and"a"reminder"to"“buy"now”!!
"
"
"

"



SUCCESS!AT!A!GLANCE!

•  Single"climbed!29!spots"on"the"MediaBase"Hot"AC"radio"chart"throughout"the"program"
•  Total"audience"increased!438%,"going"from"1.3MM"listeners"to"7MM!listeners"
•  Single"sales"increased!153%!throughout"the"program,"selling!over!35,000!units!"
•  Jumped"216!spots!on"the"Shazam"chart""
•  Social"media"fans"per"week"increased!25%,"gaining"over!28,000!new!fans!throughout"the"program"
•  Total"spins"increased!1,040%,"going"from"120"per"week"to"almost"1,500!per!week!

3"



4"

All!40!StaQons!in!CCM+E’s!Hot!AC!Network!ParQcipated!
KBIGXFM! Los"Angeles" KHKZXFM! McAllenVBrownsvilleVHarlingen" WKCIXFM! New"Haven"

WLITXFM! Chicago" WDVIXFM! Rochester,"NY" KTOZXFM! Springfield,"MO"

KIOIXFM! San"Francisco" WMYIXFM! GreenvilleVSpartanburg" WCTWXFM! Poughkeepsie,"NY"

KDMXXFM! DallasVFt."Worth" WBCGXFM! Ft."MyersVNaplesVMarco"Island" KKYSXFM! BryanVCollege"Sta0on,"TX"

WISXXFM! Philadelphia" KMIYXFM! Tucson" W239BV! Winchester,"VA"

WMIAXFM! MiamiVFt."LauderdaleVHollywood" WMMXXFM! Dayton" WHCYXFM! Sussex,"NJ"

KYNWXFM! Sea_leVTacoma" WRVEXFM! AlbanyVSchenectadyVTroy" WQLXXFM! Chillicothe,"OH"

KMXPXFM! Phoenix" KPEKXFM! Albuquerque" WDFMXFM! Defiance,"OH"

KTCZXFM! MinneapolisVSt."Paul" KCYZXFM! Des"Moines" KAKQXFM! Fairbanks,"AK"

KMYIXFM! San"Diego" WRDXXFM! Wilmington,"DE" WYHTXFM! Mansfield,"OH"

WMTXXFM! TampaVSt."PetersburgVClearwater" KVUUXFM! Colorado"Springs" WYNTXFM! Marion,"OH"

KJMYXFM! Salt"Lake"CityVOgdenVProvo" WHYNXFM! Springfield,"MA" WLLKXFM! Somerset,"KY"

WSNEXFM! ProvidenceVWarwickVPawtucket" KCDAXFM! Spokane"

KVDUXFM! New"Orleans" KOSOXFM! Modesto"



5"

DIGITAL!–!“ON!THE!VERGE”!PROMOTION!
•  Prominently"featured"across"all"Hot"AC"sta0on"sites"for"dura0on"of"program"
•  Social"push"to"all"par0cipa0on"sta0on"Facebook"pages"
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Clear"Channel"

CBS"Radio"

Stephens"Media"Group"

“On!The!Verge”!Begins!

6"

MEDIABASE!SPINS!GROWTH!COMPARISON!

Clear!Channel!Leading!the!Charge!in!Airplay!
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Clear!Channel!Leading!the!Charge!in!Airplay!!

0"

500,000"

1,000,000"

1,500,000"

2,000,000"

2,500,000"

3,000,000"

3,500,000"

4,000,000"

4,500,000"

“On!The!Verge”!Begins!

Clear Channel Hot AC Radio Audience 

•  Total"Clear"Channel"Spins:"5,320!!
•  Average"Spin"Growth"Per"Week:"166!plays!
•  Average"Audience"Growth"Per"Week:!1!million!listeners!



•  153%!overall!increase!and"s0ll"growing"(over"35,000"units)!!
•  Average"Sales"Growth"Per"Week:"19%"

8"

TOP!10!CLEAR!CHANNEL!SALES!MARKETS!
!

DMA! Unit!Increase! %!Increase!
Los"Angeles,"CA" 3524" 201%"
New"York,"NY" 413" 190%"
Denver,"CO" 288" 316%"
Chicago,"IL" 49" 28%"
Philadephia,"PA" 239" 269%"
DallasVFt."Worth,"TX" 82" 85%"
Washington,"DC" 98" 175%"
Boston,"MA" 64" 90%"
San"Diego,"CA" 83" 244%"
Houston,"TX" 72" 164%"

CCM+E!Driving!Sales!in!Key!Markets!
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"V""""

"1,000""

"2,000""

"3,000""

"4,000""

"5,000""

"6,000""

DIGITAL!SALES!TRACK!DURING!"ON!THE!VERGE"!TIME!PERIOD!

“On!The!Verge”!Begins!

CCM+E!Driving!Sales!!



• New"Social"Media"fans"per"week"increased"25%"
• Gained"1,169!new!fans!the"first"week"of"the"program"

• Top!Clear!Channel!Social!Markets:!
•  Los"Angeles,"CA"
•  Salt"Lake"City,"UT"
•  Columbia,"SC"
•  Washington,"DC"
"

10"

On!The!Verge!Drives!Social!Media!Growth!
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"V""""

"1,000""

"2,000""

"3,000""

"4,000""

"5,000""

"6,000""

"7,000""
New!Fans!&!Followers!Weekly!

On!The!Verge!Drives!Social!Media!Growth!
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On!The!Verge!Drives!Shazam!Rankings!
•  Shazam"ranking"increased"64%!!

"

Date! Shazam!Ranking!
9VFeb" 325"
17VFeb" 160"
24VFeb" 127"
3VMar" 122"
10VMar" 104"
17VMar" 98"
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SUCCESS%STORY%



2"

%

OVERVIEW"

•  In"Clear"Channel’s"con/nued"efforts"to"break"new"ar/sts,"one"ar/st"in"each"format"is"selected"every"
few"months"to"be"an"On"The"Verge"Ar/st"

•  The"“Clear"Channel"Music"Mee/ng”"weekly"survey"helps"measure"early"passion"of"four"to"six"tracks"
so"we"can"iden/fy"songs"and"ar/sts"that"our"programmers"are"collec/vely"excited"about"

•  Once"programmers"agree"on"a"song,"each"sta/on"in"the"format"commits"to"playing"it"150"/mes"
•  Significant"digital"and"social"support"is"provided"across"iHeartRadio"and"format"websites""
•  Song"is"iden/fied"as"the"“On"The"Verge”"ar/st"at"the"beginning"and"end"of"each"play"to"help"put"a"

face"to"the"music,"and"a"reminder"to"“buy"now”!%
%
"
"
"

"



SUCCESS%AT%A%GLANCE%
"
•  Total"audience"increased%190%,"going"from"29MM"listeners"to"85MM"listeners"
•  Jumped"36%spots"on"the"MediaBase"Hot"AC"Radio"Chart,"going"from"#46"right"before"the"program"to%

#10"
•  Sold"over%540K%units%throughout"the"program"
•  Social"media"fans"per"week"increased%44%,"gaining"184,000%new%fans"throughout"the"program"
•  Total"spins"increased%191%,"going"from"5,200"per"week"to"15,400"per"week"
•  Shazam"ranking"increased%25%%going"from"#16"to"#12"in"just"six"weeks"

3"



4"

All%40%StaOons%in%CCM+E’s%Hot%AC%Network%ParOcipated%
KBIGVFM% Los"Angeles" KHKZVFM% McAllenYBrownsvilleYHarlingen" WKCIVFM% New"Haven"

WLITVFM% Chicago" WDVIVFM% Rochester,"NY" KTOZVFM% Springfield,"MO"

KIOIVFM% San"Francisco" WMYIVFM% GreenvilleYSpartanburg" WCTWVFM% Poughkeepsie,"NY"

KDMXVFM% DallasYFt."Worth" WBCGVFM% Ft."MyersYNaplesYMarco"Island" KKYSVFM% BryanYCollege"Sta/on,"TX"

WISXVFM% Philadelphia" KMIYVFM% Tucson" W239BV% Winchester,"VA"

WMIAVFM% MiamiYFt."LauderdaleYHollywood" WMMXVFM% Dayton" WHCYVFM% Sussex,"NJ"

KYNWVFM% SeacleYTacoma" WRVEVFM% AlbanyYSchenectadyYTroy" WQLXVFM% Chillicothe,"OH"

KMXPVFM% Phoenix" KPEKVFM% Albuquerque" WDFMVFM% Defiance,"OH"

KTCZVFM% MinneapolisYSt."Paul" KCYZVFM% Des"Moines" KAKQVFM% Fairbanks,"AK"

KMYIVFM% San"Diego" WRDXVFM% Wilmington,"DE" WYHTVFM% Mansfield,"OH"

WMTXVFM% TampaYSt."PetersburgYClearwater" KVUUVFM% Colorado"Springs" WYNTVFM% Marion,"OH"

KJMYVFM% Salt"Lake"CityYOgdenYProvo" WHYNVFM% Springfield,"MA" WLLKVFM% Somerset,"KY"

WSNEVFM% ProvidenceYWarwickYPawtucket" KCDAVFM% Spokane"

KVDUVFM% New"Orleans" KOSOVFM% Modesto"



5"

DIGITAL%–%“ON%THE%VERGE”%PROMOTION%
•  Prominently"featured"in"DL"spots"across"all"Hot"AC"sta/on"sites"for"dura/on"of"program"
•  Social"push"to"all"par/cipa/on"sta/on"Facebook"pages"
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Cumulus""

“On%The%Verge”%Begins%

Clear%Channel%Leading%the%Charge%in%Airplay%
•  Total"Clear"Channel"Audience:"235,940,000%
•  Average"Spin"Growth"Per"Week:"1,264%plays%
•  CCM&E’s"Airplay"During"OTV"Time"Period:%35%%

MediaBase%Hot%AC%Audience%Growth%Comparison%



Clear%Channel%Leading%the%Charge%in%Airplay%

7"
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MEDIABASE%SPINS%GROWTH%COMPARISON%

“On%The%Verge”%Begins%



•  Single"Sales"increased"112%%(from"30,150"units"to"63,971"units)"
•  Average"sales"growth"per"week:"16%%(average"growth"of"4,230%units%per"week)"

8"

CCM+E%Driving%Sales%in%Key%Markets%

TOP%10%CLEAR%CHANNEL%SALES%MARKETS%
%DMA% %%Increase%

New"York,"NY" 189%"

Houston,"TX" 155%"

Philadelphia,"PA" 92%"

Washington,"DC" 187%"

Chicago,"IL" 55%"

Los"Angeles,"CA" 145%"

Memphis,"TN" 29%"

Atlanta,"GA" 103%"

Nashville,"TN" 880%"

Bal/more,"MD" 525%"
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CCM+E%Driving%Sales%

"10,000""

"30,000""

"50,000""

"70,000""

"90,000""

"110,000""

"130,000""

Week"1" Week"2" Week"3" Week"4" Week"5" Week"6" Week"7" Week"8" Week"9"

Digital%Single%Sales%(per%week)%

“On%The%Verge”%Begins%



On%The%Verge%Drives%Social%Media%Growth%

• New"Social"Media"fans"per"week"increased"80%%(from"13,870"the"first"
week,"to"24,934"new"fans)"
•  Gained"on"average"1,300%new%fans%per%week"throughout"the"program"

•  Top%Clear%Channel%Social%Markets:%
•  Dallas,"TX"
•  Raleigh,"NC"
•  Atlanta,"GA"
•  Seacle,"WA"
•  Phoenix,"AZ"
"

10"
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On%The%Verge%Drives%Social%Media%Growth%

10,000"

15,000"

20,000"

25,000"

30,000"

35,000"

Week"0" Week"1" Week"2" Week"3" Week"4" Week"5" Week"6" Week"7" Week"8" Week"9"

New%Fans%&%Followers%Weekly%

“On%The%Verge”%Begins%



On%The%Verge%Drives%Shazam%Rankings%
•  Shazam"ranking"increased"25%%
•  Jumped"10"spots"in"the"first"three"weeks!"

12"

Date% Shazam%Ranking%
March"30" 16"
April"6" 11"
April"13" 7"
April"20" 6"
April"27" 8"
May"4" 11"
May"11" 12"
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SUCCESS%STORY%



2"

%

OVERVIEW"

•  In"Clear"Channel’s"con/nued"efforts"to"break"new"ar/sts,"one"ar/st"in"each"format"is"selected"every"

few"months"to"be"an"On"The"Verge"Ar/st"

•  The"“Clear"Channel"Music"Mee/ng”"weekly"survey"helps"measure"early"passion"of"four"to"six"tracks"

so"we"can"iden/fy"songs"and"ar/sts"that"our"programmers"are"collec/vely"excited"about"

•  Once"programmers"agree"on"a"song,"each"sta/on"in"the"format"commits"to"playing"it"150"/mes"

•  Significant"digital"and"social"support"is"provided"across"iHeartRadio"and"format"websites""

•  Song"is"iden/fied"as"the"“On"The"Verge”"ar/st"at"the"beginning"and"end"of"each"play"to"help"put"a"

face"to"the"music,"and"a"reminder"to"“buy"now”!%
%
"

"

"

"



SUCCESS%AT%A%GLANCE%
"

•  Total"audience"increased%146%,"going"from"2.5MM"listeners"to"6.2MM"listeners"

•  Jumped"8%spots"on"the"MediaBase"Mainstream"Rock"Radio"Chart,"going"from"#13"right"before"the"

program"to%#5"
•  Sold"over%12,000%units%throughout"the"program"

•  Social"media"fans"per"week"increased%78%,"gaining"over%48,000%new%fans"throughout"the"program"

•  Total"spins"increased%94%,"going"from"1,165"per"week"to"2,300"per"week"
•  Shazam"ranking"increased%23%,"jumping"74"spots"

3"



4"

All%40%StaPons%in%CCM+E’s%Mainstream%&%AcPve%Rock%Networks%ParPcipated%

KEGLXFM% DallasZFt."Worth" W295AZ% Jacksonville" KNCNXFM% Corpus"Chris/" KBRQXFM% Waco,"TX"

KKBWXFM% Sea^leZTacoma" WTFXXFM% Louisville" KMRQXFM% Modesto" WGIRXFM% Manchester"

KIOZXFM% San"Diego" W276BQ% Birmingham" WHEBXFM% PortsmouthZDoverZ

Rochester"
WFFXXFM% LaurelZHaaesburg,"MS"

WXTBXFM% TampaZSt."PetersburgZ

Clearwater"
KMODXFM% Tulsa" WTKXXFM% Pensacola" KSEZXFM% Sioux"City,"IA"

KBPIXFM% DenverZBoulder" KZRRXFM% Albuquerque" WRQKXFM% Canton" KSSSXFM% Bismarck,"ND"

KTMQXFM% RiversideZSan"Bernardino" WZZOXFM% AllentownZBethlehem" KLFXXFM% KilleenZTemple,"TX" KJKJXFM% Grand"Forks,"NDZMN"

WEBNXFM% Cincinna/" WTZBXFM% SarasotaZBradenton" KIOCXFM% BeaumontZPort"Arthur,"TX" KZRXXFM% Dickinson,"ND"

WMMSXFM% Cleveland" KDJEXFM% Li^le"Rock" WXSRXFM% Tallahassee" KDAGXFM% Farmington,"NM"

WJRRXFM% Orlando" WIOTXFM% Toledo" WVRKXFM% Columbus,"GA" KFMQXFM% Gallup,"NM"

K242CE% New"Orleans" WRXRXFM% Cha^anooga" WKGBXFM% Binghamton" KZPRXFM% Minot,"ND"



5"

DIGITAL%–%“ON%THE%VERGE”%PROMOTION%
•  Prominently"featured"in"DL"spots"across"all"Mainstream"and"Ac/ve"Rock"sta/on"sites"

for"dura/on"of"program"

•  Social"push"to"all"par/cipa/on"sta/on"Facebook"pages"
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“On%The%Verge”%Begins%

Clear%Channel%Leading%the%Charge%in%Airplay%
•  Total"Clear"Channel"Audience:"12,380,000%
•  Average"Spin"Growth"Per"Week:"137%plays%
•  CCM&E’s"Airplay"During"OTV"Time"Period:%19%%

MediaBase%Country%Audience%Growth%Comparison%



Clear%Channel%Leading%the%Charge%in%Airplay%

7"
0"

50"

100"

150"

200"

250"

300"

350"

400"

450"

Week"1" Week"2" Week"3" Week"4" Week"5" Week"6" Week"7"

Clear"Channel"

CBS"Radio"

Cumulus"

MEDIABASE%SPINS%GROWTH%COMPARISON%

“On%The%Verge”%Begins%



•  Single"sales"increased"56%%(from"974"units"to"1,524"units)"

•  Average"sales"growth"per"week:"8%%(average"growth"of"92%per"week)"

8"

CCM+E%Driving%Sales%in%Key%Markets%

TOP%10%CLEAR%CHANNEL%SALES%MARKETS%
%

DMA% %%Increase%
Sea^leZTacoma,"WA" 60%"

MinneapolisZSt."Paul,"MN" 55%"

Washington,"DC" 86%"

Chicago,"IL" 55%"

Los"Angeles,"CA" 26%"

New"York,"NY" 19%"

Philadelphia,"PA" 23%"

Phoenix,"AZ" 16%"

Denver,"CO" 150%"

Detroit,"MI" 50%"
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CCM+E%Driving%Sales%
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On%The%Verge%Drives%Social%Media%Growth%

• New"Social"Media"fans"per"week"increased"78%%(from"3,700"

the"first"week,"to"6,581"new"fans)"

• Gained"on"average"412%new%fans%per%week"throughout"the"
program"

• Gained"over%48,000%new%fans%throughout"the"program"
"

10"
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On%The%Verge%Drives%Social%Media%Growth%
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On%The%Verge%Drives%Shazam%Rankings%
•  Shazam"ranking"increased"23%%
•  Jumped"74"spots!"

12"

Date% Shazam%Ranking%

April"13" N/A"

April"20" 320"

April"27" 299"

May"4" 259"

May"11" 262"

May"18" 265"

May"25" 269"

June"1" 246"
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SUCCESS	
  STORY	
  



2	
  

	
  

OVERVIEW	
  

•  In	
  Clear	
  Channel’s	
  con/nued	
  efforts	
  to	
  break	
  new	
  ar/sts,	
  one	
  ar/st	
  in	
  each	
  format	
  is	
  selected	
  every	
  
few	
  months	
  to	
  be	
  an	
  On	
  The	
  Verge	
  Ar/st	
  

•  The	
  “Clear	
  Channel	
  Music	
  Mee/ng”	
  weekly	
  survey	
  helps	
  measure	
  early	
  passion	
  of	
  four	
  to	
  six	
  tracks	
  
so	
  we	
  can	
  iden/fy	
  songs	
  and	
  ar/sts	
  that	
  our	
  programmers	
  are	
  collec/vely	
  excited	
  about	
  

•  Once	
  programmers	
  agree	
  on	
  a	
  song,	
  each	
  sta/on	
  in	
  the	
  format	
  commits	
  to	
  playing	
  it	
  150	
  /mes	
  
•  Significant	
  digital	
  and	
  social	
  support	
  is	
  provided	
  across	
  iHeartRadio	
  and	
  format	
  websites	
  	
  
•  Song	
  is	
  iden/fied	
  as	
  the	
  “On	
  The	
  Verge”	
  ar/st	
  at	
  the	
  beginning	
  and	
  end	
  of	
  each	
  play	
  to	
  help	
  put	
  a	
  

face	
  to	
  the	
  music,	
  and	
  a	
  reminder	
  to	
  “buy	
  now”!	
  
	
  
	
  
	
  
	
  

	
  



SUCCESS	
  AT	
  A	
  GLANCE	
  
	
  
•  Total	
  CCM&E	
  audience	
  increased	
  2,159%,	
  going	
  from	
  390,000	
  listeners	
  to	
  over	
  8,810,000	
  listeners	
  
•  Jumped	
  57	
  spots	
  on	
  the	
  MediaBase	
  Country	
  Radio	
  Chart,	
  going	
  from	
  #78	
  right	
  before	
  the	
  program	
  

to	
  #21	
  
•  Sold	
  over	
  240K	
  units	
  throughout	
  the	
  program	
  
•  Social	
  media	
  fans	
  per	
  week	
  increased	
  204%,	
  gaining	
  over	
  53,500	
  new	
  fans	
  throughout	
  the	
  program	
  
•  Total	
  spins	
  increased	
  2,285%,	
  going	
  from	
  59	
  per	
  week	
  to	
  1,407	
  per	
  week	
  
•  Shazam	
  ranking	
  increased	
  66%	
  going	
  from	
  #86	
  to	
  #29	
  (jumped	
  57	
  spots!)	
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All	
  131	
  StaTons	
  in	
  CCM+E’s	
  Country	
  Network	
  ParTcipated	
  
WMZQ-­‐FM	
   Washington,	
  DC	
   WSSL-­‐FM	
   Greenville-­‐Spartanburg	
   WKSJ-­‐FM	
   Mobile	
   WBBI-­‐FM	
   Binghamton	
   WZOM-­‐FM	
   Defiance,	
  OH	
  

WUBL-­‐FM	
   Atlanta	
   WDXB-­‐FM	
   Birmingham	
   WAVW-­‐FM	
   Ft.	
  Pierce-­‐Stuart-­‐Vero	
  Beach	
   WFRE-­‐FM	
   Frederick,	
  MD	
   KCAD-­‐FM	
   Dickinson,	
  ND	
  

KNIX-­‐FM	
   Phoenix	
   WCKT-­‐FM	
   Ft.	
  Myers-­‐Naples-­‐Marco	
  Island	
   WMAD-­‐FM	
   Madison	
   KAGG-­‐FM	
   Bryan-­‐College	
  Sta/on,	
  TX	
   KLTC-­‐AM	
   Dickinson,	
  ND	
  

KEEY-­‐FM	
   Minneapolis-­‐St.	
  Paul	
   WIKX-­‐FM	
   Ft.	
  Myers-­‐Naples-­‐Marco	
  Island	
   KZSN-­‐FM	
   Wichita	
   WACO-­‐FM	
   Waco,	
  TX	
   KIAK-­‐FM	
   Fairbanks,	
  AK	
  

WFUS-­‐FM	
   Tampa-­‐St.	
  Petersburg-­‐Clearwater	
   WKII-­‐AM	
   Ft.	
  Myers-­‐Naples-­‐Marco	
  Island	
   WBUL-­‐FM	
   Lexington-­‐Fayeje	
   KKSY-­‐FM	
   Cedar	
  Rapids	
   KTRA-­‐FM	
   Farmington,	
  NM	
  

WPOC-­‐FM	
   Bal/more	
   KYWD-­‐FM	
   Tucson	
   WDRM-­‐FM	
   Huntsville	
   KMJM-­‐AM	
   Cedar	
  Rapids	
   KFXR-­‐FM	
   Gallup,	
  NM	
  

KSD-­‐FM	
   St.	
  Louis	
   WIZE-­‐AM	
   Dayton	
   WUSY-­‐FM	
   Chajanooga	
   WUSQ-­‐FM	
   Winchester,	
  VA	
   KGLX-­‐FM	
   Gallup,	
  NM	
  

WKKT-­‐FM	
   Charloje-­‐Gastonia-­‐Rock	
  Hill	
   WYDB-­‐FM	
   Dayton	
   WSCG-­‐FM	
   Augusta,	
  GA	
   WTXT-­‐FM	
   Tuscaloosa,	
  AL	
   WMRN-­‐FM	
   Marion,	
  OH	
  

KBEB-­‐FM	
   Sacramento	
   KTGX-­‐FM	
   Tulsa	
   KRYS-­‐FM	
   Corpus	
  Chris/	
   KMFX-­‐FM	
   Rochester,	
  MN	
   KYYX-­‐FM	
   Minot,	
  ND	
  

KAJA-­‐FM	
   San	
  Antonio	
   KHGE-­‐FM	
   Fresno	
   WYYD-­‐FM	
   Roanoke-­‐Lynchburg	
   WIMT-­‐FM	
   Lima,	
  OH	
   KMCX-­‐FM	
   Ogallala,	
  NE	
  

KRPT-­‐FM	
   San	
  Antonio	
   KBQI-­‐FM	
   Albuquerque	
   KIIX-­‐AM	
   Ft.	
  Collins-­‐Greeley,	
  CO	
   WPAP-­‐FM	
   Panama	
  City,	
  FL	
   WSEK-­‐FM	
   Somerset,	
  KY	
  

K256AE	
   Salt	
  Lake	
  City-­‐Ogden-­‐Provo	
   K251AU	
   Albuquerque	
   KXBG-­‐FM	
   Ft.	
  Collins-­‐Greeley,	
  CO	
   WMUS-­‐FM	
   Muskegon,	
  MI	
  

WGAR-­‐FM	
   Cleveland	
   WBCT-­‐FM	
   Grand	
  Rapids	
   WMYF-­‐AM	
   Portsmouth-­‐Dover-­‐Rochester	
   WATQ-­‐FM	
   Eau	
  Claire,	
  WI	
  

KWNR-­‐FM	
   Las	
  Vegas	
   KHEY-­‐FM	
   El	
  Paso	
   WMSI-­‐FM	
   Jackson,	
  MS	
   WQRB-­‐FM	
   Eau	
  Claire,	
  WI	
  

KASE-­‐FM	
   Aus/n	
   KFFF-­‐FM	
   Omaha-­‐Council	
  Bluffs	
   KKIX-­‐FM	
   Fayejeville	
  (North	
  West	
  Arkansas)	
   WOBB-­‐FM	
   Albany,	
  GA	
  

KVET-­‐FM	
   Aus/n	
   KXKT-­‐FM	
   Omaha-­‐Council	
  Bluffs	
   WPCH-­‐FM	
   Macon	
   WHNK-­‐AM	
   Parkersburg-­‐Marieja,	
  WV-­‐OH	
  

WCOL-­‐FM	
   Columbus,	
  OH	
   WCTQ-­‐FM	
   Sarasota-­‐Bradenton	
   KSWF-­‐FM	
   Springfield,	
  MO	
   WNUS-­‐FM	
   Parkersburg-­‐Marieja,	
  WV-­‐OH	
  

WMIL-­‐FM	
   Milwaukee-­‐Racine	
   WDSD-­‐FM	
   Wilmington,	
  DE	
   WWFG-­‐FM	
   Salisbury-­‐Ocean	
  City	
   WOVK-­‐FM	
   Wheeling	
  

WKSL-­‐FM	
   Raleigh-­‐Durham	
   WEZL-­‐FM	
   Charleston,	
  SC	
   KYKR-­‐FM	
   Beaumont-­‐Port	
  Arthur,	
  TX	
   WKCY-­‐FM	
   Harrisonburg,	
  VA	
  

WSIX-­‐FM	
   Nashville	
   WYNK-­‐FM	
   Baton	
  Rouge	
   WKNN-­‐FM	
   Biloxi-­‐Gulfport-­‐Pascagoula	
   WKDW-­‐AM	
   Harrisonburg,	
  VA	
  

WTQR-­‐FM	
   Greensboro-­‐Winston-­‐Salem-­‐High	
  Point	
   WRBT-­‐FM	
   Harrisburg-­‐Lebanon-­‐Carlisle	
   WLLR-­‐FM	
   Davenport,	
  IA	
   WBLJ-­‐FM	
   Williamsport,	
  PA	
  

WNOE-­‐FM	
   New	
  Orleans	
   KTOM-­‐FM	
   Monterey-­‐Salinas-­‐Santa	
  Cruz	
   WKSF-­‐FM	
   Asheville	
   WBYL-­‐FM	
   Williamsport,	
  PA	
  

KTST-­‐FM	
   Oklahoma	
  City	
   KMJX-­‐FM	
   Lijle	
  Rock	
   KMAG-­‐FM	
   Ft.	
  Smith,	
  AR	
   KBMR-­‐AM	
   Bismarck,	
  ND	
  

KXXY-­‐FM	
   Oklahoma	
  City	
   KSSN-­‐FM	
   Lijle	
  Rock	
   WTNT-­‐FM	
   Tallahassee	
   KQDY-­‐FM	
   Bismarck,	
  ND	
  

WQIK-­‐FM	
   Jacksonville	
   WCOS-­‐FM	
   Columbia,	
  SC	
   WTCR-­‐FM	
   Hun/ngton-­‐Ashland	
   KSNR-­‐FM	
   Grand	
  Forks,	
  ND-­‐MN	
  

WWYZ-­‐FM	
   Harnord-­‐New	
  Britain-­‐Middletown	
   WBBS-­‐FM	
   Syracuse	
   WHUC-­‐AM	
   Poughkeepsie,	
  NY	
   KOLZ-­‐FM	
   Cheyenne,	
  WY	
  

WAMZ-­‐FM	
   Louisville	
   KCCY-­‐FM	
   Colorado	
  Springs	
   WRWB-­‐FM	
   Poughkeepsie,	
  NY	
   WNCO-­‐FM	
   Ashland,	
  OH	
  

KTEX-­‐FM	
   McAllen-­‐Brownsville-­‐Harlingen	
   WRNX-­‐FM	
   Springfield,	
  MA	
   WRWD-­‐FM	
   Poughkeepsie,	
  NY	
   WCHO-­‐FM	
   Chillicothe,	
  OH	
  

WESC-­‐FM	
   Greenville-­‐Spartanburg	
   KIIX-­‐FM	
   Spokane	
   KASH-­‐FM	
   Anchorage	
   WKKJ-­‐FM	
   Chillicothe,	
  OH	
  

WCKY-­‐FM	
   Toledo	
   WSTH-­‐FM	
   Columbus,	
  GA	
   WSRW-­‐AM	
   Chillicothe,	
  OH	
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DIGITAL	
  –	
  “ON	
  THE	
  VERGE”	
  PROMOTION	
  
•  Prominently	
  featured	
  in	
  DL	
  spots	
  across	
  all	
  Country	
  sta/on	
  sites	
  for	
  dura/on	
  of	
  
program	
  

•  Social	
  push	
  to	
  all	
  par/cipa/on	
  sta/on	
  Facebook	
  pages	
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Clear	
  Channel	
  	
  

CBS	
  	
  

Cumulus	
  “On	
  The	
  Verge”	
  Begins	
  

Clear	
  Channel	
  Leading	
  the	
  Charge	
  in	
  Airplay	
  
•  Total	
  Clear	
  Channel	
  Audience:	
  59,530,000	
  
•  Average	
  Spin	
  Growth	
  Per	
  Week:	
  193	
  plays	
  
•  CCM&E’s	
  Airplay	
  During	
  OTV	
  Time	
  Period:	
  57%	
  

MediaBase	
  Country	
  Audience	
  Growth	
  Comparison	
  



Clear	
  Channel	
  Leading	
  the	
  Charge	
  in	
  Airplay	
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CBS	
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Cumulus	
  

MEDIABASE	
  SPINS	
  GROWTH	
  COMPARISON	
  

“On	
  The	
  Verge”	
  Begins	
  



•  Single	
  sales	
  increased	
  107%	
  (from	
  21,956	
  units	
  to	
  45,505	
  units)	
  
•  Average	
  sales	
  growth	
  per	
  week:	
  17%	
  (average	
  growth	
  of	
  4,700	
  units	
  per	
  week)	
  

8	
  

CCM+E	
  Driving	
  Sales	
  in	
  Key	
  Markets	
  

TOP	
  10	
  CLEAR	
  CHANNEL	
  SALES	
  MARKETS	
  
	
  



9	
  

CCM+E	
  Driving	
  Sales	
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On	
  The	
  Verge	
  Drives	
  Social	
  Media	
  Growth	
  
• New	
  Social	
  Media	
  fans	
  per	
  week	
  increased	
  204%	
  (from	
  3,025	
  the	
  first	
  
week,	
  to	
  9,195	
  new	
  fans)	
  
•  Gained	
  on	
  average	
  1,028	
  new	
  fans	
  per	
  week	
  throughout	
  the	
  program	
  
•  Gained	
  over	
  53,520	
  new	
  fans	
  throughout	
  the	
  program	
  

•  Top	
  Clear	
  Channel	
  Social	
  Markets:	
  
•  Seajle,	
  WA	
  
•  Mobile,	
  AL	
  
•  Chicago,	
  IL	
  
•  Harnord,	
  CT	
  
•  Boston,	
  MA	
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On	
  The	
  Verge	
  Drives	
  Social	
  Media	
  Growth	
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On	
  The	
  Verge	
  Drives	
  Shazam	
  Rankings	
  
•  Shazam	
  ranking	
  increased	
  66%	
  
•  Jumped	
  57	
  spots!	
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Date	
   Shazam	
  Ranking	
  
June	
  15	
   N/A	
  
June	
  22	
   86	
  
June	
  29	
   54	
  
July	
  6	
   43	
  
July	
  13	
   30	
  
July	
  20	
   29	
  
July	
  27	
   29	
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%

OVERVIEW"

•  In"Clear"Channel’s"con/nued"efforts"to"break"new"ar/sts,"one"ar/st"in"each"format"is"selected"every"
few"months"to"be"an"On"The"Verge"Ar/st"

•  The"“Clear"Channel"Music"Mee/ng”"weekly"survey"helps"measure"early"passion"of"four"to"six"tracks"
so"we"can"iden/fy"songs"and"ar/sts"that"our"programmers"are"collec/vely"excited"about"

•  Once"programmers"agree"on"a"song,"each"sta/on"in"the"format"commits"to"playing"it"150"/mes"
•  Significant"digital"and"social"support"is"provided"across"iHeartRadio"and"format"websites""
•  Song"is"iden/fied"as"the"“On"The"Verge”"ar/st"at"the"beginning"and"end"of"each"play"to"help"put"a"

face"to"the"music,"and"a"reminder"to"“buy"now”!%

%

"
"
"

"



SUCCESS%AT%A%GLANCE%
"
•  Total"CCM&E"audience"increased%1,920%,"going"from"2.63MM"listeners"to"over"53MM"listeners"
•  Jumped"54%spots"on"the"MediaBase"Top"40"Radio"Chart,"going"from"#61"right"before"the"program"to%

#7"
•  Sold"over%1%Million%units%throughout"the"program"
•  Social"media"fans"per"week"increased%289%,"gaining"882,505%new%fans"throughout"the"program"
•  Total"CCM&E"spins"increased%1,326%,"going"from"388"per"week"to"over%5,500"per"week"
•  Shazam"ranking"increased%85%%going"from"#26"to"#4"in"just"five"weeks"(jumped"22"spots!)"
•  Performed"at"the"iHeartRadio"Live"Series"in"New"York"City"which"streamed"live"on"iHeartRadio.com""
•  IHeartRadio"Ar/st"Integra/on"Program"ran"for"two"weeks"further"promo/ng"“In"The"Lonely"Hour”"

3"



4"

DIGITAL%–%“ON%THE%VERGE”%PROMOTION%
•  Prominently"featured"in"DL"spots"across"all"CHR"sta/on"sites"for"dura/on"of"program"
•  Social"push"to"all"par/cipa/on"sta/on"Facebook"pages"
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All%101%StaUons%in%CCM+E’s%Top%40%Network%ParUcipated%
WHTZeFM" New"York" WRVWeFM" Nashville" WJJXeFM" RoanokeeLynchburg"
KIISeFM" Los"Angeles" WMKSeFM" GreensboroeWinstoneSalemeHigh"Point" KSMEeFM" Ft."CollinseGreeley,"CO"
KVVSeFM" Los"Angeles" WLDIeFM" West"Palm"BeacheBoca"Raton" WERZeFM" PortsmoutheDovereRochester"
WKSCeFM" Chicago" KJYOeFM" Oklahoma"City" WRGVeFM" Pensacola"
KHKSeFM" DallaseFt."Worth" WNWWeFM" Jacksonville" KMXFeFM" Fayeieville"(North"West"Arkansas)"
WIHTeFM" Washington,"DC" KWNWeFM" Memphis" WAKZeFM" YoungstowneWarren"
WIOQeFM" Philadelphia" WKSSeFM" HarkordeNew"BritaineMiddletown" WKZPeFM" SalisburyeOcean"City"
WWPWeFM" Atlanta" WNRWeFM" Louisville" KKMYeFM" BeaumontePort"Arthur,"TX"
WXKSeFM" Boston" WRVQeFM" Richmond" KUULeFM" Davenport,"IA"
WHYIeFM" MiamieFt."LauderdaleeHollywood" WKGSeFM" Rochester,"NY" WAEVeFM" Savannah"
WKQIeFM" Detroit" WQENeFM" Birmingham" WQNQeFM" Asheville"
KBKSeFM" SeaileeTacoma" WZJZeFM" Ft."MyerseNapleseMarco"Island" WGMYeFM" Tallahassee"
KZZPeFM" Phoenix" KRQQeFM" Tucson" WKEEeFM" Hun/ngtoneAshland"
KDWBeFM" MinneapoliseSt."Paul" WCHDeFM" Dayton" WPKFeFM" Poughkeepsie,"NY"
KHTSeFM" San"Diego" WKKFeFM" AlbanyeSchenectadyeTroy" KGOTeFM" Anchorage"
WFLZeFM" TampaeSt."PetersburgeClearwater" KTBTeFM" Tulsa" WBNWeFM" Binghamton"
WZFTeFM" Bal/more" KLQTeFM" Albuquerque" KVJMeFM" BryaneCollege"Sta/on,"TX"
KSLZeFM" St."Louis" WAEBeFM" AllentowneBethlehem" KWTXeFM" Waco,"TX"
KKRZeFM" Portland,"OR" KKDMeFM" Des"Moines" WKSIeFM" Winchester,"VA"
WHQCeFM" CharloieeGastoniaeRock"Hill" KISOeFM" OmahaeCouncil"Bluffs" WZBQeFM" Tuscaloosa,"AL"
WKSTeFM" Piisburgh,"PA" WKDDeFM" Akron" WNSLeFM" LaureleHanesburg,"MS"
KXXMeFM" San"Antonio" WFMFeFM" Baton"Rouge" WBKSeFM" Lima,"OH"
KZHTeFM" Salt"Lake"CityeOgdeneProvo" WHKFeFM" HarrisburgeLebanoneCarlisle" WBIZeFM" Eau"Claire,"WI"
WKFSeFM" Cincinna/" WNOKeFM" Columbia,"SC" WGEXeFM" Albany,"GA"
WAKSeFM" Cleveland" WWHTeFM" Syracuse" WRVBeFM" ParkersburgeMarieia,"WVeOH"
KPLVeFM" Las"Vegas" WVKSeFM" Toledo" WVKFeFM" Wheeling"
WXXLeFM" Orlando" WZEEeFM" Madison" WAZReFM" Harrisonburg,"VA"
KHFIeFM" Aus/n" KZCHeFM" Wichita" WVRTeFM" Williamsport,"PA"
WNCIeFM" Columbus,"OH" WLKTeFM" LexingtoneFayeie" WVRZeFM" Williamsport,"PA"
WRNWeFM" MilwaukeeeRacine" WFKSeFM" MelbourneeTitusvilleeCocoa" KSFTeFM" Sioux"City,"IA"
WDCGeFM" RaleigheDurham" W293AH" Huntsville" KYYYeFM" Bismarck,"ND"
WNOHeFM" NorfolkeVirginia"BeacheNewport"News" WKXJeFM" Chaianooga" KKXLeFM" Grand"Forks,"NDeMN"

WLANeFM" Lancaster" KAZXeFM" Farmington,"NM"
WJJSeFM" RoanokeeLynchburg" KIZZeFM" Minot,"ND"
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“On%The%Verge”%Begins%

Clear%Channel%Leading%the%Charge%in%Airplay%
•  Total"CCM&E"Audience:"236,690,000%
•  Average"CCM&E"Spin"Growth"Per"Week:"643%plays%
•  CCM&E’s"Airplay"During"OTV"Time"Period:%30%%

MediaBase%Top%40%Audience%Growth%Comparison%



Clear%Channel%Leading%the%Charge%in%Airplay%
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•  Single"sales"increased"428%%(from"39,928"units"to"210,731"units)"
•  Average"sales"growth"per"week:"30%%(average"growth"of"24,400%units%per"week)"

8"

CCM+E%Driving%Sales%in%Key%Markets%

TOP%10%CLEAR%CHANNEL%SALES%MARKETS%
%



9"

CCM+E%Driving%Sales%
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On%The%Verge%Drives%Social%Media%Growth%

• New"Social"Media"fans"per"week"increased"289%%(from"38,647"the"first"
week,"to"150,154"new"fans)"
•  Gained"on"average"19,827%new%fans%per%week"throughout"the"program"

•  Top%Clear%Channel%Social%Markets:%
•  Los"Angeles,"CA"
•  New"York,"NY"
•  Seaile,"WA"
•  Boston,"MA"
•  Chicago,"IL"
"
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On%The%Verge%Drives%Social%Media%Growth%
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On%The%Verge%Drives%Shazam%Rankings%
•  Shazam"ranking"increased"85%%
•  Jumped"22"spots!"

12"

Date% Shazam%Ranking%

May"11" 26"
"May"18" N/A"
May"25" 7"
June"1" 5"
June"8" 5"
June"15" 4"
June"22" 4"
June"29" 4"
July"6" 4"



 

 

A.16 



SUCCESS	
  STORY:	
  Steve	
  Aoki	
  “Delirious”	
  	
  



2	
  

	
  

OVERVIEW	
  

•  In	
  Clear	
  Channel’s	
  con9nued	
  efforts	
  to	
  break	
  new	
  ar9sts,	
  one	
  ar9st	
  in	
  each	
  format	
  is	
  selected	
  every	
  
few	
  months	
  to	
  be	
  an	
  On	
  The	
  Verge	
  Ar9st	
  

•  The	
  “Clear	
  Channel	
  Music	
  Mee9ng”	
  weekly	
  survey	
  helps	
  measure	
  early	
  passion	
  of	
  four	
  to	
  six	
  tracks	
  
so	
  we	
  can	
  iden9fy	
  songs	
  and	
  ar9sts	
  that	
  our	
  programmers	
  are	
  collec9vely	
  excited	
  about	
  

•  Once	
  programmers	
  agree	
  on	
  a	
  song,	
  each	
  sta9on	
  in	
  the	
  format	
  commits	
  to	
  playing	
  it	
  150	
  9mes	
  
•  Significant	
  digital	
  and	
  social	
  support	
  is	
  provided	
  across	
  iHeartRadio	
  and	
  format	
  websites	
  	
  
•  Song	
  is	
  iden9fied	
  as	
  the	
  “On	
  The	
  Verge”	
  ar9st	
  at	
  the	
  beginning	
  and	
  end	
  of	
  each	
  play	
  to	
  help	
  put	
  a	
  

face	
  to	
  the	
  music,	
  and	
  a	
  reminder	
  to	
  “buy	
  now”!	
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SUCCESS	
  AT	
  A	
  GLANCE	
  
	
  
•  Total	
  CCM&E	
  audience	
  increased	
  660%,	
  going	
  from	
  700K	
  listeners	
  to	
  over	
  5.3MM	
  listeners	
  
•  Jumped	
  37	
  spots	
  on	
  the	
  MediaBase	
  Rhythmic	
  Radio	
  Chart,	
  going	
  from	
  #57	
  right	
  before	
  the	
  program	
  

to	
  #20	
  
•  Sold	
  over	
  117,000	
  units	
  throughout	
  the	
  program	
  
•  Social	
  media	
  fans	
  per	
  week	
  increased	
  68%,	
  gaining	
  over	
  596,000	
  new	
  fans	
  throughout	
  the	
  program	
  
•  Total	
  CCM&E	
  spins	
  increased	
  999%,	
  going	
  from	
  68	
  spins	
  per	
  week	
  to	
  over	
  740	
  per	
  week	
  
•  Shazam	
  ranking	
  increased	
  86%	
  going	
  from	
  #312	
  to	
  #43	
  (jumped	
  269	
  spots!)	
  
•  Featured	
  performer	
  at	
  the	
  upcoming	
  iHeartRadio	
  Music	
  Fes9val	
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All	
  19	
  StaSons	
  in	
  CCM+E’s	
  Rhythmic	
  Network	
  ParScipated	
  
WKTU-­‐FM	
   New	
  York	
   WBTT-­‐FM	
   Ft.	
  Myers-­‐Naples-­‐Marco	
  Island	
  

KYLD-­‐FM	
   San	
  Francisco	
   KBOS-­‐FM	
   Fresno	
  

WJMN-­‐FM	
   Boston	
   WSNX-­‐FM	
   Grand	
  Rapids	
  

KUBE-­‐FM	
   Seafle-­‐Tacoma	
   KPRR-­‐FM	
   El	
  Paso	
  

KPTT-­‐FM	
   Denver-­‐Boulder	
   KDON-­‐FM	
   Monterey-­‐Salinas-­‐Santa	
  Cruz	
  

KBWX-­‐FM	
   St.	
  Louis	
   KIBT-­‐FM	
   Colorado	
  Springs	
  

KXJM-­‐FM	
   Portland,	
  OR	
   KKMY-­‐FM	
   Beaumont-­‐Port	
  Arthur,	
  TX	
  

KGGI-­‐FM	
   Riverside-­‐San	
  Bernardino	
   KVJM-­‐FM	
   Bryan-­‐College	
  Sta9on,	
  TX	
  

KPEZ-­‐FM	
   Aus9n	
   KXTC-­‐FM	
   Gallup,	
  NM	
  

KBFM-­‐FM	
   McAllen-­‐Brownsville-­‐Harlingen	
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DIGITAL	
  –	
  “ON	
  THE	
  VERGE”	
  PROMOTION	
  
•  Prominently	
  featured	
  in	
  DL	
  spots	
  across	
  all	
  Rhythmic	
  sta9on	
  sites	
  for	
  dura9on	
  of	
  
program	
  

•  Social	
  push	
  to	
  all	
  par9cipa9on	
  sta9on	
  Facebook	
  pages	
  



6	
  

8,000	
  

1,008,000	
  

2,008,000	
  

3,008,000	
  

4,008,000	
  

5,008,000	
  

29
-­‐Ju

n	
  

1-­‐
Ju
l	
  

3-­‐
Ju
l	
  

5-­‐
Ju
l	
  

7-­‐
Ju
l	
  

9-­‐
Ju
l	
  

11
-­‐Ju

l	
  

13
-­‐Ju

l	
  

15
-­‐Ju

l	
  

17
-­‐Ju

l	
  

19
-­‐Ju

l	
  

21
-­‐Ju

l	
  

23
-­‐Ju

l	
  

25
-­‐Ju

l	
  

27
-­‐Ju

l	
  

29
-­‐Ju

l	
  

31
-­‐Ju

l	
  

2-­‐
Au

g	
  

4-­‐
Au

g	
  

6-­‐
Au

g	
  

8-­‐
Au

g	
  

10
-­‐A
ug
	
  

12
-­‐A
ug
	
  

14
-­‐A
ug
	
  

16
-­‐A
ug
	
  

Clear	
  Channel	
  	
  
CBS	
  
Cumulus	
  	
  

“On	
  The	
  Verge”	
  Begins	
  

Clear	
  Channel	
  Leading	
  the	
  Charge	
  in	
  Airplay	
  

MediaBase	
  Rhythmic	
  Audience	
  Growth	
  Comparison	
  

•  Total	
  CCM&E	
  Audience:	
  30,770,000	
  
•  Average	
  CCM&E	
  Spin	
  Growth	
  Per	
  Week:	
  97	
  plays	
  
•  CCM&E’s	
  Airplay	
  During	
  OTV	
  Time	
  Period:	
  37%	
  



Clear	
  Channel	
  Leading	
  the	
  Charge	
  in	
  Airplay	
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•  Single	
  sales	
  increased	
  601%	
  (from	
  2,819	
  units	
  to	
  19,770	
  units)	
  
•  Average	
  sales	
  growth	
  per	
  week:	
  30%	
  (average	
  growth	
  of	
  2,119	
  units	
  per	
  week)	
  

8	
  

CCM+E	
  Driving	
  Sales	
  in	
  Key	
  Markets	
  

TOP	
  10	
  CLEAR	
  CHANNEL	
  SALES	
  MARKETS	
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CCM+E	
  Driving	
  Sales	
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On	
  The	
  Verge	
  Drives	
  Social	
  Media	
  Growth	
  

• New	
  Social	
  Media	
  fans	
  per	
  week	
  increased	
  68%	
  (from	
  58,891	
  the	
  first	
  
week,	
  to	
  98,821	
  new	
  fans)	
  
•  Gained	
  on	
  average	
  74,556	
  new	
  fans	
  per	
  week	
  throughout	
  the	
  program	
  

•  Top	
  Clear	
  Channel	
  Social	
  Markets:	
  
•  New	
  York,	
  NY	
  
•  San	
  Diego,	
  CA	
  
•  Denver,	
  CO	
  
•  Chicago,	
  IL	
  
•  Miami,	
  FL	
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On	
  The	
  Verge	
  Drives	
  Shazam	
  Rankings	
  
•  Shazam	
  ranking	
  increased	
  86%	
  
•  Jumped	
  269	
  spots!	
  

11	
  

Date	
   Shazam	
  Ranking	
  
July	
  6	
   N/A	
  
July	
  13	
   312	
  
July	
  20	
   79	
  
July	
  27	
   41	
  
August	
  3	
   35	
  
August	
  10	
   39	
  
August	
  17	
   43	
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SUCCESS	
  STORY:	
  Tinashe	
  “2	
  On”	
  -.	
  SchoolBoy	
  Q	
  



2	
  

	
  

OVERVIEW	
  

•  In	
  Clear	
  Channel’s	
  con:nued	
  efforts	
  to	
  break	
  new	
  ar:sts,	
  one	
  ar:st	
  in	
  each	
  format	
  is	
  selected	
  every	
  
few	
  months	
  to	
  be	
  an	
  On	
  The	
  Verge	
  Ar:st	
  

•  The	
  “Clear	
  Channel	
  Music	
  Mee:ng”	
  weekly	
  survey	
  helps	
  measure	
  early	
  passion	
  of	
  four	
  to	
  six	
  tracks	
  
so	
  we	
  can	
  iden:fy	
  songs	
  and	
  ar:sts	
  that	
  our	
  programmers	
  are	
  collec:vely	
  excited	
  about	
  

•  Once	
  programmers	
  agree	
  on	
  a	
  song,	
  each	
  sta:on	
  in	
  the	
  format	
  commits	
  to	
  playing	
  it	
  150	
  :mes	
  
•  Significant	
  digital	
  and	
  social	
  support	
  is	
  provided	
  across	
  iHeartRadio	
  and	
  format	
  websites	
  	
  
•  Song	
  is	
  iden:fied	
  as	
  the	
  “On	
  The	
  Verge”	
  ar:st	
  at	
  the	
  beginning	
  and	
  end	
  of	
  each	
  play	
  to	
  help	
  put	
  a	
  

face	
  to	
  the	
  music,	
  and	
  a	
  reminder	
  to	
  “buy	
  now”!	
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SUCCESS	
  AT	
  A	
  GLANCE	
  
	
  

•  Total	
  CCM&E	
  audience	
  increased	
  118%,	
  going	
  from	
  11.1MM	
  listeners	
  
to	
  over	
  24.2MM	
  listeners	
  

•  Jumped	
  9	
  spots	
  on	
  the	
  MediaBase	
  Urban	
  Radio	
  Chart,	
  going	
  from	
  #13	
  
right	
  before	
  the	
  program	
  to	
  #4	
  

•  Sold	
  over	
  234,600	
  units	
  throughout	
  the	
  program	
  
•  Gained	
  over	
  369,000	
  new	
  social	
  media	
  fans	
  throughout	
  the	
  program	
  
•  Total	
  CCM&E	
  spins	
  increased	
  114%,	
  going	
  from	
  1,336	
  spins	
  per	
  

week	
  to	
  over	
  2,850	
  per	
  week	
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All	
  28	
  StaQons	
  in	
  CCM+E’s	
  Urban	
  Network	
  ParQcipated	
  

WJIZ-­‐FM	
   New	
  York	
   WIBB-­‐FM	
   Milwaukee-­‐Racine	
   WEBZ-­‐FM	
   Lexington-­‐Fayeae	
  

WPRW-­‐FM	
   Chicago	
   WHRK-­‐FM	
   Norfolk-­‐Virginia	
  Beach-­‐Newport	
  
News	
   WUSL-­‐FM	
   Augusta,	
  GA	
  

WGCI-­‐FM	
   San	
  Francisco	
   WMIB-­‐FM	
   Nashville	
   WBTJ-­‐FM	
   Macon	
  

WBFA-­‐FM	
   Houston-­‐Galveston	
   WKKV-­‐FM	
   New	
  Orleans	
   KMEL-­‐FM	
   Killeen-­‐Temple,	
  TX	
  

WJLB-­‐FM	
   Philadelphia	
   WZHT-­‐FM	
   Jacksonville	
   WQBT-­‐FM	
   Savannah	
  

KQBT-­‐FM	
   Miami-­‐Ft.	
  Lauderdale-­‐
Hollywood	
   WUBT-­‐FM	
   Memphis	
   WBTP-­‐FM	
   Montgomery	
  

WJBT-­‐FM	
   Detroit	
   WQUE-­‐FM	
   Richmond	
   KOHT-­‐FM	
   Columbus,	
  GA	
  

KIIZ-­‐FM	
   Tampa-­‐St.	
  Petersburg-­‐
Clearwater	
   WWPR-­‐FM	
   Birmingham	
   W281AB	
  	
   Laurel-­‐Hafesburg,	
  MS	
  

WZLD-­‐FM	
   Orlando	
   WOWI-­‐FM	
   Tucson	
   W280DO	
   Panama	
  City,	
  FL	
  

W249BS	
   Albany,	
  GA	
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DIGITAL	
  –	
  “ON	
  THE	
  VERGE”	
  PROMOTION	
  
•  Prominently	
  featured	
  in	
  DL	
  spots	
  across	
  all	
  Urban	
  sta:on	
  sites	
  for	
  dura:on	
  of	
  program	
  
•  Social	
  push	
  to	
  all	
  par:cipa:on	
  sta:on	
  Facebook	
  pages	
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CBS	
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“On	
  The	
  Verge”	
  Begins	
  

Clear	
  Channel	
  Leading	
  the	
  Charge	
  in	
  Airplay	
  

MediaBase	
  Urban	
  Audience	
  Growth	
  Comparison	
  

•  Total	
  CCM&E	
  Spins	
  (OTV	
  Time	
  Period):	
  17,026	
  plays	
  
•  Average	
  CCM&E	
  Audience	
  Growth	
  Per	
  Week:	
  1,870,000	
  listeners	
  
•  CCM&E’s	
  Airplay	
  During	
  (OTV	
  Time	
  Period):	
  23%	
  



Clear	
  Channel	
  Leading	
  the	
  Charge	
  in	
  Airplay	
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MEDIABASE	
  SPINS	
  GROWTH	
  COMPARISON	
  

“On	
  The	
  Verge”	
  Begins	
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•  Single	
  Sales	
  increased	
  38%	
  (from	
  24,468	
  units	
  to	
  33,693	
  units)	
  
•  Average	
  sales	
  growth	
  per	
  week:	
  1,318	
  units	
  	
  

CCM+E	
  Driving	
  Sales	
  in	
  Key	
  Markets	
  

TOP	
  10	
  CLEAR	
  CHANNEL	
  SALES	
  MARKETS	
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CCM+E	
  Driving	
  Sales	
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On	
  The	
  Verge	
  Drives	
  Social	
  Media	
  Growth	
  

• New	
  Social	
  Media	
  fans	
  per	
  week	
  increased	
  88%	
  (from	
  23,823	
  the	
  first	
  
week,	
  to	
  44,699	
  new	
  fans)	
  
•  Gained	
  on	
  average	
  39,996	
  new	
  fans	
  per	
  week	
  throughout	
  the	
  program	
  

•  Top	
  Clear	
  Channel	
  Social	
  Markets:	
  
•  New	
  York,	
  NY	
  
•  San	
  Diego,	
  CA	
  
•  San	
  Francisco,	
  CA	
  
•  Los	
  Angeles,	
  CA	
  
•  Phoenix,	
  AZ	
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SUCCESS%STORY%



2"

%

OVERVIEW"

•  In"Clear"Channel’s"con/nued"efforts"to"break"new"ar/sts,"one"ar/st"in"each"format"is"selected"every"
few"months"to"be"an"On"The"Verge"Ar/st"

•  The"“Clear"Channel"Music"Mee/ng”"weekly"survey"helps"measure"early"passion"of"four"to"six"tracks"
so"we"can"iden/fy"songs"and"ar/sts"that"our"programmers"are"collec/vely"excited"about"

•  Once"programmers"agree"on"a"song,"each"sta/on"in"the"format"commits"to"playing"it"150"/mes"
•  Significant"digital"and"social"support"is"provided"across"iHeartRadio"and"format"websites""
•  Song"is"iden/fied"as"the"“On"The"Verge”"ar/st"at"the"beginning"and"end"of"each"play"to"help"put"a"

face"to"the"music,"and"a"reminder"to"“buy"now”!%

%

"
"
"

"



SUCCESS%AT%A%GLANCE%
"

•  Total"CCM&E"audience"increased%606%,"going"from"460K"listeners"to"over"
3.25MM"listeners"

•  Jumped"27%spots"on"the"MediaBase"Alterna/ve"Radio"Chart,"going"from"#33"right"
before"the"program"to%#6"

•  Sold"over%137,000%units%throughout"the"program"
•  Gained"80,000%new%fans"throughout"the"program"
•  Total"CCM&E"spins"increased%928%,"going"from"43"per"week"to"over%442%"per"week"
•  Shazam"ranking"jumped%71%spots%going"from"#108"to"#37"

3"



4"

DIGITAL%–%“ON%THE%VERGE”%PROMOTION%
•  Prominently"featured"in"DL"spots"across"all"Alterna/ve"sta/on"sites"for"dura/on"of"program"
•  Social"push"to"all"par/cipa/on"sta/on"Facebook"pages"
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All%29%StaXons%in%CCM+E’s%AlternaXve%Network%ParXcipated%

KSRY]FM% Los"Angeles" WEND]FM% Charlo`eaGastoniaaRock"Hill" WRXL]FM% Richmond"

KYSR]FM% Los"Angeles" WXDX]FM% Pi`sburgh,"PA" KUCD]FM% Honolulu"

KDGE]FM% DallasaFt."Worth" K256AE% Salt"Lake"CityaOgdenaProvo" WXEG]FM% Dayton"

KTBZ]FM%
Houstona
Galveston"

W264BW%/%
W292CO%

Cincinna/" KTEG]FM% Albuquerque"

WWDC]FM% Washington,"DC" W256BT%% Cleveland" KDXA]FM% Des"Moines"

WRFF]FM% Philadelphia" K276EL% Aus/n" KRAB]FM% Bakersfield"

WRDA]FM% Atlanta" WCGX]FM% Columbus,"OH" W244AV%/%
W245BG%

RoanokeaLynchburg"

WRDG]FM% Atlanta" WRZX]FM% Indianapolis" K235BT% Ft."CollinsaGreeley,"CO"

KTCL]FM% DenveraBoulder" W237BA%/%
W237BZ%

RaleighaDurham" KKED]FM% Fairbanks,"AK"

K272EL%% Portland,"OR" WVBZ]FM%
GreensboroaWinstonaSalema
High"Point"
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Clear"Channel"
CBS""
Cumulus"

“On%The%Verge”%Begins%

Clear%Channel%Leading%the%Charge%in%Airplay%
•  Total"CCM&E"Audience:"19,560,000%
•  Average"CCM&E"Spin"Growth"Per"Week:"50%plays%
•  CCM&E’s"Airplay"During"OTV"Time"Period:%20%%

MediaBase%AlternaXve%Audience%Growth%Comparison%



Clear%Channel%Leading%the%Charge%in%Airplay%
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MEDIABASE%SPINS%GROWTH%COMPARISON%

“On%The%Verge”%Begins%



•  Single"sales"increased"349%%(from"4,830"units"to"21,668"units)"
•  Average"sales"growth"per"week:"20%%(average"growth"of"1,900%units%per"week)"
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CCM+E%Driving%Sales%in%Key%Markets%

TOP%10%CLEAR%CHANNEL%SALES%MARKETS%
%
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CCM+E%Driving%Sales%
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On%The%Verge%Drives%Social%Media%Growth%

• Gained"over"80,000%new%fans%throughout"the"program"

• Top%Clear%Channel%Social%Markets:%
•  San"Francisco,"CA"
•  St."Louis,"MO"
•  Chicago,"IL"
•  New"York,"NY"
"
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On%The%Verge%Drives%Shazam%Rankings%
•  Shazam"ranking"increased"66%%
•  Jumped"71"spots!"

11"

Date% Shazam%Ranking%
May"25" 108"
"June"1" 72"
June"8" 70"
June"15" 70"
June"22" 55"
June"29" 45"
July"6" 46"
July"13" 37"
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